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Now...General Chemical 
CRYSTAL i 


HYPO 


(Sodium Thiosulfate) 


Chrome Tanning 
of Leathers 


eProduced at 3 Convenient Locations 


eAvailable in 3 Preferred Grade Sizes 


Assistant in dyeing 
and printing certain fabrics 


To serve industry most effectively, General Chemical produces its 
Crystal Sodium Thiosulfate in three key locations—on the eastern 
seaboard, in the mid-west, and on the west coast—and maintains 
stocks at distributing stations in centers of commerce throughout 
the nation. 
And to meet industry’s varied requirements, General offers Crys- 
tal “Hypo” in three preferred grades—all photographic quality: Manufacture of dyes, 
Prismatic Rice (thru 4 on 14 mesh); Granular (thru 16 mesh); organic chemicals, pharmaceuticals 
and Selected Universal (thru 18 mesh). 
For those applications where an anhydrous material is pre- 
ferred, General produces an outstanding Anhydrous “Hypo”, 
having the same superior quality and uniformity for which its 
crystal product has long been known. 
For your “Hypo” requirements—whether you use Crystal or 
Anhydrous—you can be sure of your source and sure of your Antichlor 
supply when you “specify General Chemical”. on 


GENERAL CHEMICAL DIVISION 4 
ALLIED CHEMICAL & DYE CORPORATION llied 
40 Rector Street, New York 6, N. Y. hemical 


Offices: Albany * Adianta ¢ Baltimore * Birmingham * Boston ¢ Bridgeport * Buffalo 

Charlotte * Chicago * Cleveland * Denver * Detroit * Greenville (Miss.) * Houston 

Se ae ge * Kalamazoo * Los Angeles * Minneapolis * New York ¢ Philadelphia 

ittsburgh * Providence * San Francisco * Seattle ¢ Sc. Louis * Yakima (Wash.) 
In Wisconsin: General Chemical Company, Inc., Milwaukee 


ta Caneda: The Nichols Chemical Company, Limited * Montreal * Torente * Vancouver 
































Start of a Long Journey... 


S/V Tanner's products have come a long way since 


the first harness oil in 1866! 


Starting with a harness oil made from petroleum, Socony-Vac- 
uum has built up a large family of tanning products — all spe- 
cially designed to fill the needs of the leather industry. 


Today, in this complete line of well-known Gargoyle leather 
oils and greases you will find Sulfolines, Curriers Greases, 
Solenes, sole waterproofing compounds, microcrystalline waxes 
— and many other leather oils and specialties. 

These quality products — plus our complete research facilities, 
skilled technicians and years of experience—are at your service. 
Why not use them to improve your position ? 


socony-vacuum, BT E77. -TezT@) 4m am 
Lear Oke Greases 


SOCONY-VACUUM OjL COMPANY, INC., TANNERS DIVISION, 26 BROADWAY, NEW YORK 4, N. Y. 
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Quimby’s great book 
for every shoe man 
who wants to know- 


. ..» the relation of shoes to 

wearing apparel 
style fundamentals in shoe- 
making 
basic shoe designs 
development of modern 
shoe design 
modern shoemaking proc- 
esses 

. ali about lasts 

. facts about foot structure 

. how to fit shoes 

. how to flatter the foot 


AND who wants to know 
the history of the shoe 
industry, its industrial 
stages in America and a 
quick reference to shoe 
terms and data. 
Harold R. Quimby, a lifelong stu- 
dent of the shoe industry and one 
of its outstanding figures, ke written 
the romance of the shoe industry 
in “Pacemakers of Progress.” It’s 
a book you ought to have now. Order 
it today. 


$ 6.00 PER COPY 





Publishing Co., 
300 West Adams Street, 
Chicago 6, Minols 
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Coming Events 





Jan. 31-Feb. 3, 1954— 40th Anniversary 
Mid-Atlantic Shoe Show, sponsored by 
Middle Atlantic Shoe Travelers, Manufac- 
turers and Wholesalers. Benjamin Frank- 
lin, Philadelphia, Pa. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


February 27-March 2, 1954—Allied Shoe 
Products and Style Exhibit for Fall and 
Winter 1954. Hotel Belmont Plaza, New 
York City. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 25-28, 1954—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 10-11, 1954—Annual Spring Meet- 
ing of National Hide Association. Sheraton- 
Cadillac Hotel, Detroit, Mich. 


May 13-14, 1954—Annual Spring Meet 
ing of Tanners’ Council of America. Bed 
ford Springs Hotel, Bedford, Pa. 


June 7-10, 1954—Annual Convention, 
American Leather Chemists Association. 
Bedford Springs Hotel, Bedford, Pa. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Cct. 24-27, 1954—National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions. Palmer House and other Chicago 
hotels. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 
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: Nealyfooy 


OFFERS ADVANTAGES 


OVER THE REAL THING 


1. Greater Uniformity 
2. Freedom from Stearines 
3. Lower Pour Point 


DREW LUXOLENES—(1) regular, (2) higher viscosity, and (3) hygro 
types—may be used either straight or in blends for oiling off the 
grain of fine leathers, or in preparation of water dispersible 
fatliquors. We welcome requests for specific information con- 


cerning your individual requirements. 





LEATHER OILS DIVISION 1 DRE. Wy 


E. F. DREW & CO., Inc. ‘PRODUCTS | 


15 East 26th St., New York 10, N. Y. 
BOSTON PHILADELPHIA CHICAGO 
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One of the most abused and least 
understood individuals in American 
business is the retail shoe salesman. 
For decades he has been bottom man 
on the totem pole. He is the prin- 
cipal target of criticism from the 
consumer, the store manager, the 
boss, the shoe manufacturer, the foot 
doctor, the tanner and everyone else. 
When something goes wrong, no 
matter what, he’s the answer and the 
blame. 

He is made to feel like a heel, a 
semi-moron, an irresponsible chis- 
eler, and a guy with an ingrained 
customer-be-damned philosophy. 

As an inevitable result, a lot of 
these salesmen despise their work 
and prefer something respectable like 
mule-skinning as a career. Shoe re- 
tailers everywhere cite the “problem” 
of getting and retaining competent 
shoe salesmen who are at the same 
time efficient shoe fitters. The breed 
is fast dying out—as should be ex- 
pected a: its self-respect becomes 
gnawed and frazzled. 

It isn’t only a question of money 
—even through many of them, like 
school teachers, can earn more tend- 
ing bar in a tavern or counting cows 
in a stockyard. 


Self-Respect 
No it goes far deeper than that. 


Down to that thing we called self-_ 


respect. Sandwiched between the 
abusive criticism of the public and 
medical profession en one side, and 
members of his own family (retailer, 
manufacturer, tanner, etc.) on the 
other, he develops a justifiable phobia 
that he and his job operate on a level 
lower than a snake’s belly. 

For example, over the past couple 
of weeks two major TV programs 
(Studio One and the Robert Mont- 
gomery show) had scenes and char- 
acters depicting the shoe salesman 
as something that crawls out from 
under a damp stone. In the Studio 
One program of this week, for ex- 


é 


Abuse and ridicule from all quarters is undermin- 


ing the retail shoe salesman’s self-respect. Result: 


many are quitting, figuring there’s 


More Future IN MULE-SKINNING 


ample, the character was unable to 
get a job anywhere. Nobody wanted 
him. Then a business friend got a 
bright idea. There was one kind of 
job where even the most unwanted 
would be accepted. Of course. Shoe 
salesman in a store. (P.S. He got 
the job.) 

We hear and see and read of this 
to sickening repetition — on TV, 
radio, the movies, novels and maga- 
zine stories, etc. The shoe clerk, like 
the ribbon clerk of a half century 
past, is the symbol of the occupa- 
tional bottom of the barrel. 


Whose Fault? 

Whose fault is it? Unhesitantly, 
the industry’s. The retailers, the 
manufacturers, the tanners, the al- 
lied trades. If the rebuttal to this is 
the claim that the average shoe sales- 
man is disinterested, the rebuttal to 
that is that disinterest is the natural 
consequence of the failure of those 
responsible to make the individual 
interested. 

Efforts to “train” and educate no- 
vice shoe salesmen, or even the more 
experienced, have in most instances 
met with a half-hearted reception due 
to lack of dramatic presentation or 
interesting and fresh content. 

Many manufacturers feel that the 
training job belongs to the retailer. 
Yet many of these manufacturers 
complain that their shoes aren’t being 
sold properly to the consumer. Many 
retailers themselves are disinterested 
in training— and many are them- 
selves in sore need of it and are 
certainly neither model nor teacher 
for those in their employ. 

The high turnover of retail shoe 
salesmen—one of the highest among 
all retail fields—poses another prob- 
lem. It suggests an unceasing job of 
training the new ones as the old 
ones leave for other jobs in other 
fields. 

And maybe right there is the heart 
of the problem. If we substantially 
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reduce the turnover, there is a 
greater number of experienced and 
qualified shoe salesmen on hand to 
do the job. But this can never be 
accomplished until the industry faces 
the blunt fact that selling shoes must 
be converted into a self-respecting 
type of work that can be accepted as 
a desirable career. There is nothing 
wrong with the work. 

Retailers themselves are to blame 
for a good share of it. You cannot, 
for example, as is done in many de- 
partment or clothing stores, shift a 
man from the haberdashery counter 
to the fitting stool, then back to 
haberdashery, and expect a shoe fit- 
ting job to be done. Keep in mind 
that at least one-third of all shoes 
sold in this country are sold in stores 
or departments where the “‘shoe sales- 
man” may sell anything from harness 
to perfume to hernia trusses. 


Passing The Buck 


Practically every branch of the in- 
dustry has taken its turn in passing 
the buck to the retail shoe salesmen 
for just about everything that goes 
wrong with the business. The sales- 
man has no one in turn to pass it on 
because he’s the end of the trail that 
leads into the jungle. So he finally 
ups and says thell with this for a 
living and becomes an itinerant berry 
picker. 

The shoe salesman can become 
converted into the most dynamic 
force in this business. But it’s not 
going to happen on the basis of pres- 
ent or past policy. Unless the indus- 
try believes it can one day sell its 
shoes out of mechanical slot ma- 
chines it had better start using a 
whole fresh psychology on the shoe 
salesman to raise the dignity of his 
position to where it belongs. 


Reprints at nominal costs: Up to 100, 10c 
e. ; 200-500, 5c each; 1000-3000, 2%c each; 
5000 or over, 1%c each. 
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No Need to Go Overboard... 


You can increase efficiency without building a 
new plant. 

Take the LIXATE Process for making brine 
automatically, for instance. 

A simple installation cuts handling and labor 
costs, delivers pure, constant, 100%-saturated 
brine to any point in your plant at the twist of a 
wrist. You use economical rock salt— and gravity 
does all the work— automatically, instantly. 
The LIXATE Process is adaptable to your 
particular requirements. Write, and our 
representative will show you how. 

No cost, no obligation. 








THE INTERNATIONAL 
SALT COMPANY, INC. 


INDUSTRIAL DIVISION, Scranton, Pa. 


SALES OFFICES 
Atlanta,Ga. ¢ Chicago, Ill. * New Orleans, La. 
Boston, Mass. ¢ St. Louis,Mo. © Newark, N. J. 
Buffalo, N.Y. « New York,N.Y. ¢ Cincinnati, O. 
Philadelphia, Pa. ¢ Pittsburgh, Pa. « Richmond, Va. 
ENGINEERING OFFICES 
Atlanta,Ga. ¢ Chicago,Ill. -¢ Buffalo, N. Y. 
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Long stitching room at Kleven Shoe: Layout which reduced required space by 35-40 percent yet 
increased table and machine space and working area by 70 percent and stepped up production. 


Results of New Stitching Room Layout: 


PLANNED Work FLow Lowers Costs 


At Kleven Shoe Company, order was created out of confusion. 
Result: less space, higher output, reduced costs, better work. 


Ip until six months ago the stitch- 
ing room at the Kleven Shoe Co. fac- 
tory in Spencer, Mass., now a wholly- 
owned subsidiary of General Shoe 
Corp., was a huge, sprawling affair 
ie to operate and far below de- 
sired efficiency because of the layout 
which prevented a smooth flow of 
work on a pre-planned basis. 
Today that stitching room is a 
model of modern efficiency. Despite 


Harry Bass, head of Kleven Shoe Co., who 
initiated program to revise stitching room 
layout and thus increase efficiency at lower 
cost. 


a 35-40 percent reduction in actual 
floor space, there has been a 70 per- 
cent increase in table and machine 
space and working area. Previously, 
there had been about 175 machines 
and working spaces scattered over a 
vast floor area. Now, with the room 
much more compact, there are 300 
machines and working spaces in a 
lesser area, producing at a one-third 
higher speed and efficiency, to say 
nothing of a definitely improved 
worker morale as a result of the new 
arrangement. 


This was achieved largely through 
a rearranged layout of the room and 
its facilities, designed to bring about 
a maximum flow of production with- 
out loss of motion, time or costs. 
Also, the room has been installed 
with all new equipment. 


The “old” room was poorly laid 
out so that the work flow was a maze 
of criss-crossing, waste motion, bottle- 
necks and confusion. (See chart). 
There was little logical sequence to 
the flow of work. As a result of bot- 
tlenecks, some operators were unable 
to work a full day, with consequent 
worker dissatisfaction. Work would 
be piled up at one section, empty at 
another. 
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Because of frequent piling up of 
work at one section, seven or eight 
workers would be required to whittle 
it down, where ordinarily only five 
would be required if the sequence 
and flow of work were efficiently or- 
ganized. Obviously, added workers 
to break bottlenecks meant higher 
labor costs. 

All of this was inevitable as a 
result of poor layout and the zig- 


Anthony Ryan, general manager of Kleven, 
who personally directed the complex change- 
over from old to new without a single day's 
loss of production. 
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zagging of work flow throughout this 
extraordinarily long room (some 250 
feet). 

This disorganized arrangement was 
a source of constant frenzy to com- 


wholesome reality due to the change. 
Previously, Kleven was operating on 
a 12-14-day production schedule in 
its stitching room. This has been cut 


now to a 6-7-day schedule. Where 


shoes formerly stayed in the stitching 
room as much as three weeks, today 
the limit is around a week. 


(Concluded on Page 36) 


pany officials. “Planned production” 
was practically impossible on any 
efficient scale. The order of the day 
might call for 90-100 cases to go 
through. But despite all the efforts of 
the company’s production men, 
there'd frequently be a bogging down, 
with some 15 cases incompleted at 
day’s end. It was extremely difficult 
to establish an orderly and _preas- 
sured production schedule. 

Kleven’s owner, Harry Bass, for- 
merly a partner in the Kitty Kelly 
shoe chain for about 25 years, de- 
terminedly set about to correct the 
situation. 

The signal was given for the 
changeover. And here a little miracle 
took place. For the entire rearrange- 
ment was made without an hour’s 
work stoppage. This involved the in- 
stallation of nearly 300 machines and 
tables, a complete rerouting of work 
flow, proper supply of inventory in 
the proper places at the proper time, 
plus the activities of some 165 stitch- 
ing room operators. Considering that 
Kleven produces now at the rate of 
about 5400 pairs a day, this change- 
over without disturbance of produc- 
tion was a truly remarkable achieve- 
ment. 


- : James Wells, Kleven's stitching room foreman, stands by group of stitchers, now functioning 
Planned production has become a 


under what he calls "scientific system" as a result of the new layout. 
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NOW..-GET BETTER, EASIER, 
FASTER WORK ....« « 
For shoes which are to have uniform sole 
edge extensions, the improved design and 
smoother operation of the new (MC 
Rough Rounding Machine — Model B 
means work of uniformly high quality, in- 
creased production, and greatly reduced 
operator fatigue. 


IMPORTANT FEATURES ARE: 
e Higher speed — increased production. 


® Internal splash lubrication system re- 
duces parts wear to minimum. 


® Positive clamp feed — no tendency to 


BOSTON 





10 
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-need for sharpening. 


United Shoe Machinery Corporation 


MASSACHUSETTS 











back feed — handles materials of any type 
up to 48 irons in thickness. 





e Auxiliary feed roll — sets up surplus 
stock for a clean, sure cut. 





@ Positive control of knife motion — no 
tendency to “‘lash”’ or over-run; much less 


e Balanced crankshaft — extremely quiet, 
smooth operation with sharp reduction in 
operator fatigue. 


e Easily adjusted crease guide— changes in 
extension quickly set. 


Contact your United branch for additional 
details. 
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NO MATTER WHAT KIND OF SHOES YOU MAKE, REMEMBER THAT 


PEPPERELL 


earries the most complete stock 
of shoe linings on the market! 


Only Pepperell has this wide 
selection for every conceivable 
shoe-lining need! For only Pepperell 
carries more than 250 different 
fabrics and finishes—in stock —ready 
for prompt shipment! Take 
advantage of Pepperell’s complete 
range of shoe fabrics; their famous 
specialized service to famous 

shoe manufacturers! 


Name the shoe linings you need . . . Pepperell has them for you when you want them! 


Ce vee. 


AS 8 ORES ae Oe Pe eS epee ak ae” aeanacimunde nema te ; ie 5 soa: 


A <pnics))> PEPPERELL MANUFACTURING COMPANY 
hin: tenis MAIN OFFICE: 160 State Street, Boston 2, Mass. 


Division | 2018 Washington Ave., Room 803, St. Louis 3, Missouri; 1225 North Water St., Milwaukee 2, Wisconsin 
Offices: 920 Federal Reserve Bank Building, 4th and Race Sts., Cincinnati 2, Ohio; 1528 Gillingham St., Phila. 24, Pa. 
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POPULAR SHOW BREAKS DROUGHT 


SPRING OUTLOOK 
HELD MUCH BRIGHTER 


Activity Surprises Even 
Most Optimistic 

A long-awaited spurt in shoe buy- 
ing activity for spring 1954, antici- 
pated for weeks but slow in material- 
izing, helped make the Popular Price 
Shoe Show of America, held Nov. 29- 
Dec. 3 in New York, one of the 
pleasanter surprises of the new sales 
season. 

What started off Sunday as the 
usual event with many promises but 
limited orders picked up enough 
momentum on the show’s last three 
days to become one of PPSSA’s most 
productive stagings. A record crowd, 
estimated at close to 9,000 persons 
or 2,000 more than last May’s high, 
helped turn exhibit rooms into busy 
thoroughfares. 

When it was over and manufac- 
turers began packing for the trip 
home, consensus was that the indus- 
try would have a good selling Spring 
1954—at least as good as Spring 
1953 and very possibly a little better. 

Those who felt they would better 
last spring’s volume gave estimates 
of increases ranging from 5 to 10 
percent. Few of the 650 exhibitors 
expected a decline from a year ago. 


Breakdown Surprising 
A breakdown of actual orders 
found best business channeled into 
somewhat unexpected lines. Although 
staples and lower priced lines in men’s 
aaa women’s shoes did a “normal” 
amount of business, by far the best 
activity was noted in the medium 
to higher priced lines. 
Manufacturers found this trend 
encouraging. For one thing, it indi- 
cated the average shoe retailer was 
ing to go all out next spring 
with bright colors and eye-catching 
styles. Despite the fashionable warn- 
ings of a tightening economy, retail- 
ers seemed to feel that their cus- 
tomers had the money, would buy 
new shoes if store windows showed 
enough that was new and attractive. 
Even those manufacturers who 
rted orders on the slow side 
admitted that the picture was con- 
siderably brighter than two wecks 


Men’s shoe manufacturers, many 
of which have been operating on cur- 
tailed schedules, said that new orders 
would undoubtedly bring them back 
to full plant activity, particularly on 
Jan. and Feb. cuttings. Children’s 
manufacturers reported business from 





the first day of the show. Women’s 
orders picked up sharply on Tuesday 
and Wednesday. 

Another factor in new buying in- 
terest is the firm price structure. Re- 
tailers were quick to agree that the 
current price structure will un- 
doubtedly hold through next spring. 
With their inventories back at more 
workable levels, they saw small 
advantage in holding off new orders 
in the hope that a possible weaken- 
ing in the hide market would lower 
actual factory shoe prices. 

Some manufacturers who did only 
a fair business at the show said they 
expected to receive the bulk of their 
orders within the next week to 10 
days. One of these said he fully 
expected to equal last spring’s vol- 
ume but getting actual orders was 
“like pulling teeth.” 

A good many of the unbranded 
producers found their shoes in heavy 
demand. One leading manufacturer 
said retailers were turning more and 
more to “unpriced” lines where they 
can get “a better profit break, par- 
ticularly if they want to handle the 
variety of styles needed to stimulate 
sales.” 


“Extra Pair” Sales 

At a press conference held Mon- 
day, Nov. 30, in the New Yorker by 
sponsoring organizations, the Na- 
tional Association of Shoe Chain 
Stores and the New England Shoe 
and Leather Association, industry 
leaders declared that “extra pair” 
sales would play a big role in com- 
ing sales. David W. Herrmann and 
John E. F. Foote, presidents of the 
sponsoring groups and co-chairmen 
of the PPSSA, agreed that customers 
“are demonstrating that they are 
extra-pair customers whenever we 
offer them shoes that are new and 
attractive.” 

Both said this fact indicates the 
shoe industry is “leaving an era of 
seasonal selling.” They reported that 
shoe chain stores and other volume 
retail distributors are planning at 
least to equal spring 1953 sales fig- 
ures. 

Julius G. Schnitzer, director of the 
Leather, Shoes and Allied Products 
Division of the Commerce Depart- 
ment, said that the high level of em- 
ployment, growth in population and 
increased savings pointed to an ac- 
tive year ahead. 

The next Popular Price Shoe Show 
will be held May 2-6 at the New 
Yorker and McAlpin Hotels. 
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$140 MILLIONS FOR 
GENERAL IN 1954 


Also Claims Only 17% Sold 
In Own Stores 


Only 17 percent of all the shoes 
made by General Shoe Corp. are sold 
through its own retail stores, accord- 
to a statement just issued by Maxey 
Jarman, board chairman of General. 
(Note: this compares with approxi- 
mately 12 percent of all shoes made 
by the industry being sold through 
company-owned stores, and about 
four percent for International Shoe.) 

General’s report states that the 
company expects to do a volume ap- 
proaching $140,000,000 for fiscal 
1954, in comparison with approxi- 
mately $120 millions for fiscal 1953, 
and $104 millions in 1952. About 
half of the 1953 increase was due to 
the acquisition of retail stores and 
manufacturing firms during 1952-53. 
The remaining increase comes from 
General’s own lines and stores. Earn- 
ings for fiscal 1953 are expected to 
be between $4.11 and $4.25 a share. 

Acquisition of the 97-store Berland 
Shoe Stores chain became effective 
officially Nov. 1. For the fiscal year 
ending July 31, 1953, Berland’s sales 
came to over $15 millions, with net 
earnings at $431,605. Both sales and 
earnings had been slightly better for 
Berland in fiscal 1952 and 1951. 


The company states that spring 
orders have been somewhat spotty, 
but that orders being placed are run- 
ning above a year ago, with women’s 
doing better than men’s. 

Jarman said that his company is 
most optimistic about the coming 
year’s business because retailers have 
worked off excess inventories and ap- 
pear ready to buy. General’s own in- 
ventories, he said, have been worked 
down to an absolute minimum. 


Boston Shoe Club Xmas 
Party Dec. 16 

The Boston Boot and Shoe Club 
will hold its annual Christmas party 
on Wednesday evening, December 
16, at the Statler Hotel. Some 600 
members and guests are expected. 

A varied entertainment program 
has been arranged by George E. 
Hamel who heads the entertainment 
committee. A featured part of the 
program will be the singing of Christ- 
mas carols by the Club’s own Glee 
Club under the direction of Joseph 
Holmes. 
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""WONDER-WELT" SHOE 
CONSTRUCTION SHOWN 


A new idea in shoe construction, 
called “Wonder-Welt,” has been cre- 
ated and introduced by the Five Star 
Footwear Co., makers of juvenile 
footwear, Long Island City, New 
York. 

Fundamentally, the process is a 
combination of cement and _ stitch- 
down constructions — a combination 
of cement lasting and stitching. The 
result is a long-wearing, flexible, light- 
weight shoe that combines utility and 
fashion values. The edges of the shoe 
are very light, smart. The shoe is 
closely lasted. This method of man- 
ufacturing, according to the inno- 
vators, gives the manufacturer a cost 
advantage wherein a_ high-grade, 
high-fashion shoe can be produced 
pretty close to the Stitchdown shoe 
price classification. 

The new process was invented after 
18 months of experimentation and 
testing by Bernard Weinman, founder 
of the company and veteran of some 
40 years in the field of shoemaking. 
Careful wearing tests were made 
over a period of months on both 
adults and children. States the com- 
pany, “The tests proved that from 
the standpoint of flexibility, weara- 
bility, comfort and shape retention, 
these shoes provided that rare com- 
bination of sturdiness, lightness of 
weight, and flexibility.” 

According to Abraham Weinman, 
sales manager of Five Star, the new 





2. Side views —on right the conventional 
Stitchdown, and the Wonder-Welt on 
the left. Note difference in lightness of 
sole edge of Wonder-Welt, and its neat, 
trim lines. 


process and shoe “captures the light, 
airy features of the California, the 
light edges of the cement construc- 
tion, the flexibility and durability 
of the Stitchdown, and the soundness 
and shape retention of the Goodyear 
Welt.” 

The new Wonder-Welt shoe is re- 
ported to be getting an excellent re- 
ception from retailers. According to 
Abraham Weinman, “the new process 
was developed to prove conclusively 
that a stitched shoe can be as fash- 
ionable as cements and other types 
in juvenile footwear.” 





- Two identical patterns—on the left the conventional Stitchdown construction, and on 
the right the new Wonder-Welt process. Note distinct difference in appearance, the 
neater, lighter weight, dressier look of the Wonder-Welt. 





Grub-Control Research 
Gets Results 
The Tanners Council Research 
Laboratory reports the experiments 
in Europe with Phenothiozine (a 
drug used to combat _ intestinal 
worms) have shown real promise of 
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sharply reducing grub infection in 
cattle and resulting in grub-free hides. 
The Hide Bureau and Laboratory 
are urging continued investigations 
by the U. S. Agriculture Department, 
which is also conducting experiments 
of this type with marked success. 
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60 SHOE FIRMS 
START LABOR TALKS 


Massachusetts Groups Match 
Demands 

Some 60 Massachusetts shoe manu- 
facturers in the North Shore area 
met with the United Shoe Workers 
of America, CIO, on Wednesday for 
the first discussion on the new con- 
tract for 1954. No agreement was 
reached, nor was any expected. 
Deadline for the new contract agree- 
ment to be concluded is December 31. 
Both sides expect discussions to con- 
tinue for several meetings. The next 
meeting is scheduled for December 
10, in Boston. 


The union is asking for the fol- 
lowing in the new contract: a 74% per- 
cent wage increase; two additional 
paid holidays; hospitalization bene- 
fits, including $8 a day up to 31 days 
while hospitalized, $160 for speeial 
hospital services, $93 for hospital 
doctors’ visits, $200 maximum sur- 
gical schedule, and $100 maternity 
benefits. 


The manufacturers cited six de- 
mands: (1) to obtain vacation pay 
the employe must be employed on 
June 1 and on the last working day 
prior to the vacation; (2) vacation 
pay shall be calculated on the basis 
of two percent of actual straight-time 
earnings instead of 40 hours; (3) to 
qualify for holiday pay, worker must 
be employed on day before and after 
holiday; (4) elimination of posting 
regarding holiday and vacation bene- 
fits; (5) demand that the union en- 
force the rulings of the contract 
agreement; (6) Saturday morning 
work shall be acceptable to eliminate 
bottlenecks during busy periods such 
as pre-Easter. 

Acting for the manufacturers are 
Charles Goldman, for the Lynn Shoe 
Mfrs. Assn., and Walter Espovitch, 
for the Haverhill Shoe Board of 
Trade. 

Present and acting for the union 
are Russell Taylor, USWA president, 
Angelo Georgian, New England re- 
gional director for the union, and 
Sydney Grant, union counsel. Also 
present at the first meeting were 
about 50 representatives of the 
union’s locals. 


FRIEND PARTNER AT APT 


Lee Friend has become a partner 
and sales manager of Apt Shoe Mfg. 
Co., Boston, and will take over his 
new role before the end of the year, 
according to E. Richard Apt, the 
firm’s president. 

Friend has been a member of the 
advertising firm of Friend, Reiss, 


McGlone, of New York. 
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L&S Special Report 


GOVERNMENT COMPLETES AGENCY FOR 
SHOE AND LEATHER INDUSTRY 


Program Is Now Organized To Expand 
Industry Services 


The government’s set-up for shoes 
and leather is about molded into 
shape as the year nears a close, with 
the main emphasis on “more sales.” 

Here is the set-up as it stands. 

First, the chief government agency 
on leather and shoes is the Leather, 
Shoes and Allied Products Division. 
This is in the Business and Defense 
Services Administration. This, again, 
is part of the Department of Com- 
merce. 

The chain of authority goes like 
this: 
Sinclair F. Weeks, Secretary of 
Commerce. 

. Charles F. Honeywell, BDSA Ad- 
ministrator, serving without pay 
on a six-months’ rotation basis. 
Walter A. Edward, assistant ad- 
ministrator of BDSA for leather, 
shoes and allied products and 
other divisions, serving on the 
same basis as Honeywell. 

. Julius Schnitzer, director of the 
shoe, leather and allied products 
division. 

While defense problems, such as 
— planning, will have a 

rge place in the work of the indus- 
try divisions of BDSA, considerable 
time will be devoted to industry stud- 
ies and business assistance. 

Industry now has*a set-up in gov- 
ernment which can and will try to 
foster aids of the type that business 
cannot readily handle for itself. In 
leather and shoes, this activity is 
under the supervision of Schnitzer, 
who has had more than 32 years of 
government service. 

Within the BDSA the leather divi- 
sion has a staff of four persons and 
two consultants on a part-time basis 
from the industry. 

The staff of four include: Schnit- 
zer, director; Morton J. Schwartz, 
deputy director; Edwin Lobaugh, 
business specialist; Myrtis Byrnes, 
secretary. The two consultants are 
Charles B. Floyd of Fred Rueping 
Leather Co., and George E. Harding, 
Howes Leather Co. 

At the present, heads of the 25 in- 
dustry divisions of the BDSA—in- 
cluding the leather division — meet 
bi-weekly with Honeywell. The date 
and time changes. 

The directors of some divisions, 
including leather, meet with Edwards 
each two weeks on Tuesday at 10:30 
a.m. 

In this set-up, Schnitzer has four 
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main projects under way, all started 
recently: 

1. The division has completed a 
study of production and per capita 
consumption trends in footwear for 
every country in the world. The in- 
formation, which is being made avail- 
able generally early in December, is 
helpful to importers and exporters 
of footwear, and also supply indus- 
tries, such as makers of shoe ma- 
chines. Outside of government 
sources, this information is not avail- 
able. Much of it comes in the form 
of confidential documents from U. S. 
diplomatic missions abroad. 

2. The division is preparing a 
booklet on the footwear industry, 
wrapping into one place a wealth of 
information about shoes from vari- 
ous government agencies and indus- 
try sources. The booklet is to cover 
historic background, development, 
manufacturing processes, trends in 
domestic production and consump- 
tion, capacity, distribution, imports 
and exports, wages as a part of man- 
ufacturing costs and prices of shoes 
and component materials. From the 
book, a footwear company will be 
able to determine, for instance, how 
it compares with others in the in- 
dustry generally. 

3. A study of the domestic supply 
of vegetable tanning materials has 
just been started. As Schnitzer sees 
it: 

“The domestic supply has been 
dropping this century, due to the 


Japanese blight which killed all 
stands of chestnut trees along the 
Atlantic Coast of America. We have 
been depending more and more upon 
imports, thus, quebracho from Ar- 
gentina; wattle from South America; 
sumac from Italy; valonia from 
Greece, and myrobalans from India. 

“This dependence upon foreign 
sources can be serious during an 
emergency. Considerable research is 
going on in this country for domestic 
replacement materials. Close to 100 
such experiments are said to have 
taken place. We plan to study the 
situation, correlate findings to date, 
and pin point substitutes that are 
most promising. One or two sub- 
stitutes have been developed which 
are said to do a complete job of tan- 
nage, but labor costs are too high.” 

4. During the last week of Feb- 
ruary, and the first week of March, 
a large display of leathers and leather 
goods is being arranged for the 
Commerce Department lobby in 
downtown Washington. The Leather 
Industries of America is supervising 
the display. 

Schnitzer is yet to determine what 
industry advisory committees will be 
set up to advise his division. During 
the days of the National Production 
Authority, in the past three years, 
there were four industry advisory 
committees: leather, shoe manufac- 
turing, tanning materials and steel 
users committees. 


Schnitzer, who hopes for a staff of 
10, serves as official consultant to 
the Foreign Operations Administra- 
tion, which authorizes U. S. money 
to foreign countries needing raw ma- 
terials, and as unofficial adviser to 
the military buying officials. 


INDUSTRY-GOVERNMENT COOPERATION COMMITTEE. Left to right: Morton J. Schwartz, 
deputy director of the leather, shoes and allied products division; Louis Jackson, who handled 
hide allocations for the leather division of the National Production Authority; Julius G. 
Schnitzer, director of the leather, shoes and allied products division; Daniel Danahy, deceased, 
who was chief of the shoe branch of the leather division of the NPA; Charles B. Floyd, 
consultant to the leather, shoes and allied products division; Edward Lobaugh, business 
specialist with the leather, shoes and allied products division. 
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aS as 


The “15 R&L 


CUSTOM 
Steel Shank 


Here is the shank designed to provide maximum strength and 
rigidity . . . an ideal shank for all types of men’s footwear, from 
the finest high-style men’s dress shoe to the rugged work shoe 
or field boot. 

The #15 R & L Shank provides a single means of attainit.z two 
important characteristics of a finely constructed shoe — strength 
and fine bottom character. 

This new shank is available in various gauges and in lengths 
from 43%," to 64%”. Samples can be obtained through United 
branch offices. 


VITA-TEMPERED STEEL SHANKS : 


are tough, hard, uniform. Fit like master models. Clean, ready 
to use. Preserve balanced tread. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 
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SHOE BUYING PATTERN 
UNDERGOING CHANGES 


The retail shoe buying pattern is 
undergoing a basic and significant 
change, according to William Mano- 
witz, president of Hussco Shoe Co., 
nation’s leading manufacturer of 
moccasins and sport shoes. 

Manowitz, addressing a sales meet- 
ing of his company in New York, 
said that indications stemming from 
all recent shoe shows point to the 
fact that most retailers are finding 
themselves with larger-than-usual 
shoe inventories, and hence are buy- 
ing more in-stock lines which permit 
them to operate with a small inven- 
tory. Retailers are also placing 
— reliance on getting fill-ins 
ast enough to prevent them from 
losing business, and are “more chary 
about buying make-up lines which 
involve larger orders that tie up their 
capital for longer periods.” 

anowitz cited the growing 
strength of the independent retailer 
as a result of closer working coopera- 
tion with the wholesaler. “This new 
t of merchandising consists of 
selling nationally advertised prod- 
ucts, maintaining lower operating 
costs, and getting more turnover.” 

He ci the tobacco industry, 
which now has a cigarette sales turn- 


over 40 to 50 times today as con- 
trasted with only 16 times in 1927 
“as a result of close working coopera- 
tion with the wholesaler.” This prac- 
tice reduces inventories, saves on 
storage space and shipping costs. He 
stated that shoe retailers are moving 
toward the same practice “to attain 
both sales volume and stock turnover 
that are the major keys to profitable 
business in the face of today’s com- 
petitive selling.” 


U. S. Leather Exports 
Show Rise 


U. S, exports of leather for the first 
nine months of this year have shown 
a substantial gain over the same 
period of last year, the Tanners’ 
Council reports. While imports of 
leather have also shown a marked 
increase, the net export balance has 
been even greater. 


Imports so far this year have been 
chiefly in glove and garment leathers 
—a gain of almost 200 percent over 
the same period of last year. Sole 
leather was the only type of leather 
not to show an import gain. 


All types of leathers except up- 
holstery and lining showed an ex- 
port increase this year so far. 





Whether for factory or leather goods 
department, the best possible clear 
finish for leather and shoe products is 
made by Dyo-Flex. Every Dyo-Flex fin- 
ish is keyed to the leather used, to 
insure best results. 

For smooth leather, including reptiles, 
use Dyo-Flex 421 Clear High Gloss. 


2. For glove leathers, saddle leather, handi- 
craft or open grain leathers, use Dyo-Flex 


3. For 


124 Clear. 
bags, luggage, furniture, and any leather 


goods where protection is pre-eminent, use 
Dyo-Flex 422 Clear. 
4. For Patents and Reptiles, use Dyo-Flex Patent 
Leather Refinisher. Available in clear or black. 
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HOW AND WHERE 
RETAIL SHOES SELL 


Manufacturer-operated retail shoe 
outlets accounted for about 12 per- 
cent of total retail shoe business in 
1952, according to a continuing study 
of retail shoe sales by the National 
Shoe Manufacturers Association. 

This 12 percent amounts to about 
$360 millions of the total of $3 bil- 
lions in retail shoe sales last year. 
Independent retail shoe stores ac- 
counted for $960 millions in shoe 
sales. Chain stores (including man- 
ufacturer-operated outlets), $600 
millions. Department stores, $480 
millions. Mail order houses, $150 
millions. Dry goods, general mer- 
chandise and general stores, $330 
millions. Clothing stores, $450 mil- 
lions. 

Of the manufacturer-operated re- 
tail organizations, only those with 
10 or more stores are included in the 
above classification. 





Linen Thread Manager 





J. Howard Anderson, new general manu- 
facturing manager of Linen Thread Co., 
Inc., Paterson, N. J. He will supervise all 
company manufacturing units as well as 
the Mechanical, Engineering, Purchasing and 
Traffic Departments. Anderson was former 
manager of the Barbour Thread Mill. 


Kimball Back From Shoe 
Tour In Europe 

Harry Kimball, secretary of the 
New England Shoe Superintendents 
and Foremen’s Assn., has just re- 
turned from a tour of Europe and 
the Middle East where he visited shoe 
factories in Italy, Israel, Austria, 
Switzerland, Belgium and France. 

Kimball, president of Allied 
Marker Co., Haverhill, Mass., and 
Kay Machine Co., Auburn, Maine, 
said that he had picked up a number 
of new ideas that can be used to 
good advantage in making shoes in 
the U. S. 
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Labor Board Appeals On 
Ben Gold Ruling 


The National Labor Relations 
Board appealed Nov. 24 a U. S. Dis- 
trict Court ruling in favor of Com- 
munist-led labor unions. 

The board acted after U. S. Judge 
Richmond B. Keech last week en- 
joined the Board from denying rep- 
resentation services to labor unions 
whose leaders are under indictment 
on grounds they filed a false non- 
Communist oath. 

On Noy. 24, the Board asked the 
court to hold up the injunction, 
pending outcome of the appeal, but 
the court refused. The appeal has 
gone to the U. S. Court of Appeals 
in Washington. 

This means that the International 
Fur and Leather Workers Union, 
whose President, Ben Gold, is under 


indictment on grounds that he filed 
a false affidavit, may use all services 
of the Board pending either the ap- 
peal, or the outcome of his criminal 
trial. 


KNAPP OPENS NEW BRANCH 


The new shoe plant of Knapp Bros. 
Mfg. Co. was opened officially last 
Monday at Lewiston, Maine. More 
than 1,000 employes and city officials 
were feted at a combined Christmas 
party and opening ceremonies. 

The plant is a former shirt factory 
that was completely renovated, with 
new equipment. Kenneth Gray has 
been named superintendent of the fac- 
tory. According to the two Knapp 
brothers, shoe production in their 
two Brockton, Mass., plants won’t be 
affected by the opening of the new 
factory. 


MILLION-PAIR ORDER 
FOR SANDLER-FENTON 


Over the next five years the Sarra- 
Sandler-Fenton Co., Brockton, Mass., 
will produce 1,000,000 pairs of shoes 
for an unnamed buyer. According 
to Treasurer Fenton, the huge shoe 
order “is all part of one big deal.” 

The company will take over an- 
other floor and 34,000 square feet in 
their present building, and will add 
100 new employes. The firm, which 
makes highgrade women’s welts and 
walking shoes, will add an extensive 
line of infants’, babies’, children’s 
and misses’ highgrade welt shoes. 
Production is expected to start ap- 
proximately Dec. 7, according to 
president Jack Sandler. The juvenile 
line is a type of footwear ordinarily 
not produced in the Brockton area. 





The New Boston 
HOT-MELT SPOTTING MACHINE 


| oor engguase exclusively for the application of 

the new hot-melt spotting cements—for 
attaching wood, steel or fibre shanks; for spot- 
ting heel tucks; for spotting platforms to split 
wood heels; for attaching dutchman and many 
other uses. 


Fast, safe, clean and economical, this new 
machine has these features: 


Motor does not start until the melt is at 
workable temperature. 


Bearings are all inside and are self-lubricated. 


Sensitive thermostatic control holds the melt 
at correct operating heat level. 


Aluminum fins deliver heat rapidly and uni- 
formly to the body of the melt. 


BOSTON MACHINE WORKS IRS 


Call our representatives for details. 





LYNN MASS 








Kitchener, Ont. 
St. Louis, Mo. 


Woodridge, N. J. 
Los Angeles, Cal. 


Columbus, Ohio Chicago, Ill. 
Milwaukee, Wis. 


Whitman, Mass. 
Cincinnati, Ohio 


Dallas, Texas 
Johnson City, N. Y. 


ef. CHARMOOZ 
ae THE PERFECT SUEDE LEATHER 


» BLACK AND COLORS 
LEATHER CO’'S. INC. 
DELAWARE 











AMALGAMATED 


WILMINGTON 99, 


December 5, 1953 LEATHER and SHOES 





Stylescope 


Perugia: Engineering Wedded to Art 


A new collection of custom designs by M. Andre Perugia was 
introduced last week, reflecting the noted continental's early 
training as an aviation engineer. Startling innovations in 'archi- 
tectural" shapes are a marvel of construction—slender shafts, 
spirals, and twists of gilded nickel steel, which he employs because 





it is both light and strong. Ever seeking new materials for his 
designs, Perugia'’s custom collection focuses attention on heels 
that balance the feet lightly, delicately in unique ways. During 
along and successful career the energetic Perugia has introduced 
many notable inspirations to the world of shoe design. Attributed 
to his genius are platform soles, the first lastex-backed stretchable 
leather shoes and the open sandal. He revived the slender taper- 
toe silhouette and innovated heel-less and arch-less designs. 
And now he presents eight more new designs (two on the cover) 
which might indicate directions for future shoe designing and 
craftsmanship. 


COVER PHOTO. Left, a slim five and 
one-half inch shaft heel made of steel 
alloy; to ease the steep curve a shaped 
wedge cushions the squared vamp; of 
dark sea-blue suede with the heel, wedge 
and lining of pale blue calf. Right, a 
spirally thread of gilded metal supports 
a curved black suede shoe loop-the- 
loop in gold kidskin rounds from the 
open toe. 


1. A narrow shaft of gold-plated steel 
alloy banded in rhinestones supports this 
evening sandal. Narrow rhinestone bands 
curve in arabesques about the instep. 


2. A slim twist of gilded steel alloy 
forms the heel. Repeating the motif, 
twisted gold kid bands form a double T 
over the arch. 


3. A surrealist thriller a la Picasso. Heel 
is made of two sharply angled triangles 
in grey leather; the arch is a thin elon- 
gated triangle of gold-plated metal. 
Black suede outlines white toes and 
leather triangles in red and green cross 
the instep and vamp. 


4. Sophisticated boot in gilded lizard- 
skin. To flatter a pretty ankle, a small 
shirred cuff to shape at will. 


5. Artistic imagination and engineering 
skill are merged in this fanciful shoe of 
red suede, Its deeply incurved heel is of 
metal, a nickel-steel alloy. The glove 

SERRA eaten vamp is amusingly indented with toe 
prints. 





6. Wonderfully delicate evening shoe of 
white kid set high on a twist of gold- 
plated metal. Rhinestone strips form a 
slim T-strap and highlight the twisting 
heel. 
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A smart pump that’s made with Armstrong's Cushion Cork® is a big hit with 
today’s shoppers because it not only looks smart but also gives exceptional 
comfort on the foot. The reason for this is simple. Cushion Cork provides 
“Flex-ilience”—the exclusive comfort blend of flexibility and _ resilience. 


Made of sponged-rubber and tough cork 
particles, Cushion Cork adds  sales-building 
“Flex-ilience” to almost any shoe construction. 
Used as an insole cushion, a platform, a filler, 
or an insert, it eases breaking-in, cushions the 
foot in walking. And Cushion Cork thrives on 
rough going— it stays flexible and resilient for 
the life of the shoe. 

Why not see for yourself how Cushion 
Cork’s “Flex-ilience” can make your shoes fast 
movers, too? For samples contact your Arm- 


strong representative or write Arm- , 
strong Cork Company, Shoe Products 
Dept., 6312 Drury Ave., Lancaster, Pa. WS 


ONE WAY CUSHION CORK 
GIVES ‘‘FLEX-ILIENCE”’ 

A pad of Cushion Cork is built 

into the insole of this shoe. It 

cushions the foot... provides 

flexible, resilient support. 


ARMSTRONG’S CUSHION CORK 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. “Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


¥2 WHITE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


BOX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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NOT JUST FOAM... 


1953 


es ANDrews.ALoerrer 
. : COMPANY | 
1088 HOME AVENUS AKRON 10, OHIO 


Andalfoam means foam-coated fabrics 
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with 
CARBORUNDUM* 


Abrasives 
and 


UNITED 


*CARBORUNDUM is the 
registered trademark of, 
and indicates manufacture 
by, The Carborundum Co. 





1. Simplified Requirements through our ‘‘Planned 
Purchasing’’ program means fewer items to stock. 


2. Fast Delivery from United stocks can mean lower 


inventory investment. 


3. Fewer items and lower inventories mean greater economy. 


Combine the famous CARBORUNDUM name which stands 

for tops in abrasive quality with UNITED'S service and you 
solve your abrasive problems. 

Your UNITED representative knows CARBORUNDUM abrasives 
and the requirements of each operation using abrasives. He is 


ready to help you order on/y what you need from large stocks of 


ready-to-ship abrasives for every shoe manufacturing requirement. 


) You can be sure of buying right when you turn 
to your UNITED representative for an individually 


developed purchasing plan. 


United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 
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You can entitle this one “Leather Trades 
Winds.” One of the nation’s leading rubber footwear pro- 
ducers confides to us: “The rubber footwear industry is just 
coming into its own. We will cut still further into the 
leather footwear industry. One thing the leather footwear 
industry has never been able to do: encourage boys to wear 
leather footwear in the summer. 


“Statistics show there has been a strong up- 
ward trend in the use of fabric footwear. It's being 
manufactured now with the approval of physicians and podi- 
atrists, and in several cases has the Good Housekeeping and 
Parents Magazine seals of approval.” 


The figures bear him out. Since 1939, shoe 
production up 20%. But footwear with all-leather uppers 
up only 11 percent—behind pace of shoe growth as whole. 
On other hand, shoes with non-leather or part-leather uppers 
has risen 330%. In 1939, only 16 million pairs of these, or 


4% of total output. In 1952, 56 million pairs, or 12% of 
total output. Much of this growth, especially in past two- 
three years, accounted for by colorful canvas upper casuals 
for men and women. Signs point to continued growth. 


Industry can count on almost certain con- 
tinued growth of this footwear. First, because of pop- 
ular appeal of this footwear in terms of style, comfort, price, 
etc. Second—a fact not generally realized—rubber footwear 
producers with backs against wall from competition of in- 
vading plastic and latex items converted into waterproof 
footwear and replacing the conventional rubbers, galoshes, 
etc. that were mainstay of rubber footwear producers. 


This condition or trend is forcing rubber 
footwear producers to become more aggressive — 
especially in penetrating leather footwear markets. Thus the 
battle, present and future, not only one of choice but of 
necessity for survival. The answer for those desiring to main- 
tain competitive position in this changing market: creating 
new products that can compete in popular appeal with new 
products of others. 


There’s good chance that Eisenhower Ad- 
ministration will make good try to boost minimum 
wage to $1 from present 75c. Secretary of Labor James 
P. Mitchell recently told annual meeting of CIO, in his first 
major address: “We are working hard to find ways and means 
to increase the present 75c minimum to a more realistic level 
in keeping with present-day wage levels.” 


Other government agencies sending out 
“feelers” on this to industry. Commerce Dept. and 
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Council of Economic Advisors sounding out business on their 
reaction to possible $1 wage minimum. Keep in mind that 
Ike's administration, though having no intention of coddling 
labor, is determined to prevent a breech. So will make oc- 
casional good-will gesture, such as upping wage minimum. 


The shoe industry shows signs of breathing 
easier, cutting down on aspirin intake. Reason is the ac- 
tivity at Popular Price Shoe Show in New York this week. 
Producers and sellers went there with grim it's-now-or-never 
feeling. Buyer response at earlier shows had been disappoint- 
ing. Factory output had shown substantial cuts in recent 
months. Bookings were needed desperately if many pro- 
ducers were to see their way clear for a spring production 
schedule. 


To relief of many, buyer response came at 
PPSSA. Nothing overwhelming, but a vital return of con- 
fidence among sellers. Sellers found an important key to the 
recent situation of lull. True enough, some extra weight on 
retail inventories, and the unseasonal weather put dent in 
some consumer buying. Created feeling of uncertainty and 
extreme caution among buyers — even where they needed 
stocks. So the waiting was till last minute—until last major 
shoe show of year before stepping in with orders. 


Look who’s serving as “economical coun- 
sel” to International Fur & Leather Workers’ Union. 
Victor Perlo, former government economist identified by 
Elizabeth Bentley and Whittaker Chambers as head of Soviet 
espionage ring in Washington. He's reported teaching at 
Jefferson School of Social Science, which is listed by govern- 
ment as a subversive organization. 


Miss Bentley, herself once a high-up in So- 
viet espionage, wrote: “Whatever documents and infor- 
mation Harold Glasser stole from the Treasury files were 
handed over to his chief, Victor Perlo. . . . Perlo, in turn, 
handed them over to me for transmission to my Soviet chief 
when I met him in New York... .” 


Perlo sports a subversive activities record 
a mile long, posted with the Justice Dept. and other gov- 
ernment agencies. Irony is that Ben Gold, head of the union 
employing Perlo, and himself up for perjury in regard to his 
non-Commie affidavit, demands treatment by our democratic 
processes of law—while hiring a man (Perlo) whose espion- 
age activities have been aimed at contributing to the destruc- 
tion of the U. S. procedure of legal justice upon which Gold 
holds to stand successfully in his own defense next ‘January. 
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NEW ENGLAND TURNS 
TO JUVENILE SHOES 


Expansion Program Aims 
At New Markets 


New England, long known for its 
leadership in women’s novelty and 
men’s highgrade footwear, is now 
turning to increased production of 
juvenile footwear which it regards as 
the opportunity market in the years 
ahead as a result of the high postwar 
birth rate. 

In a detailed report just issued by 
the Federal Reserve Bank of Boston, 

repared in cooperation with the 
New England Shoe & Leather Asso- 
ciation, New England was cited as 
producing exactly one-third of the 
nation’s shoes, a rise from the 30 per- 
cent of 1948. In 1952, this region 
produced 170 million pairs of shoes, 
highest since the sate year of 1946. 
It’s expected that New England will 
close 1953 with an output accounting 
for 33.5 percent of the nation’s shoe 
total. 

Massachusetts is still the nation’s 
leading shoe producer, though it has 
declined in relative importance in the 
industry. New Hampshire has like- 
wise slipped a bit, though Maine has 
shown a substantial growth. 

The report cites that one of the 
region’s outstanding assets has been 
its ability to adapt to changes. For 
example, its recent recognition of the 
opportunities in the expanding juve- 
nile population has been followed by 
a greater output of juvenile footwear 
in a territory formerly concentrated 
in the production of men’s and wom- 
en’s shoes. 

Since 1948, the largest gains in 
New England shoe output have been 
made in the juvenile field. 

So far, only a few New England 
plants have been affected by the re- 
cent trend of larger manufacturers to 
buy smaller shoe producers and shoe 
chains. “But,” states the report, “the 
long-term effects on the regional in- 
dustry may be important because of 
the large proportion of the region’s 
production now sold to chain stores.” 

In New England, women’s low and 
medium-priced shoes are sold chiefly 
through chains and wholesalers under 
buyer's label. Advertising of these is 
left largely to the retailers. How- 
ever, most of the men’s shoes are 


made under factory label and are 
nationally advertised. 

Significantly, firms selling to their 
own retail outlets, or to chains, or to 
wholesalers and jobbers, have shown 
the best gains. Those selling to in- 
dependent retailers have shown less 
success in recent years. 

Also, firms producing chiefly to 
customer order have had greater in- 
creases than those producing mainly 
for stock. However, the former are 
showing a trend to produce a larger 
proportion going into in-stock de- 
partments. 

The report concludes: “There is a 
continued need for aggressive action 
if New England firms are to main- 
tain their predominant position. 
While the output of men’s and wom- 
en’s shoes will continue to be the 
mainstay, there must be increased 
attention to the needs of juvenile and 
older-aged groups together with more 
conservative types of footwear and 
work shoes which enjoy a steadier 
demand. Greater promotion 
efforts, especially by women’s shoe 
producers, might also be beneficial 
by reducing seasonal fluctuations in 


demand.” 





New Post For Hobbs 














Dr. Robert B. Hobbs has been appointed 
Chief of the Paper Section of the National 
Bureau of Standards. Hobbs, who has been 
with the Bureau since 1930, except for a 
period in 1946 when he was research director 
at the U. S. Leather Co., is well known for 
his many researches in the field of leather 
chemistry and research. 


SUBSTITUTES FOR 
QUEBRACHO FOUND 

Oil Industry Use May Ease 
Tannery Supply 

The U. S. Bureau of Mines dis- 
closed this week that there are at 
least three quebracho — substitutes 
available to petroleum producers. 

Like leather tanning, petroleum 
relies upon quebracho, an imported 
product, in its operations. 

The finding that a substitute is 
available for petroleum, however, has 
little to do with substitutes for que- 
bracho for leather tanning, the bu- 
reau pointed out. 

A substitute may be good for the 
one purpose, but not for the other, 
and vice versa, it made clear. 

Further studies are on in the 
leather, shoes and allied products di- 
vision of the Commerce Department 
for quebracho substitutes for use in 
leather tanning. A finding that petro- 
leum now has substitutes available 
is all to the good, observers say, 
since it may mean less pressure upon 
quebracho supply. 

Interest centers in the fact that 
quebracho, as an imported product, 
may not be available in time of war. 





1. Miller And Fleisher 
To General Shoe? 


Increasing but unconfirmed re- 
ports are that General Shoe Corp. 
is negotiating to purchase I. Mil- 
ler & Sons, Inc. The fragmentary 
reports state that the purchase will 
be made indirectly through an 
educational or church organiza- 
tion. Officials at General and 
I. Miller would make no comment 
whatever. Several months ago offi- 
cials at I. Miller strongly denied 
any such negotiations in process. 
However, the rumor persists even 
more strongly today. 

More concrete evidence is avail- 
able, however, that General Shoe 
and Fleisher Shoe Co., Manches- 
ter, N. H., are negotiating. Kol- 
man Fleisher, head of the Man- 
chester firm, admitted that nego- 
tiations were in process but that 
“there is nothing definite at the 
moment.” Fleisher makes women’s 
novelty and dress footwear. 
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: MANUFACTURING SPECIALISTS—FATLIQUORS, SULPHONATED OILS, 
Aah WARD GREASES AND SOAPS FOR TANNERS 
; , The Services of our Research Laboratory are at your Disposal. 


@ beand of Distinctive Ex WHITE & HODGES, INC. 
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MILITARY 
BIDS AND AWARDS 





Leather Brief Cases 
November 30, 1953. The Navy 
Aviation Supply Depot, 700 Robbins 
Ave., Philadelphia 11, Pa., has re- 
quested bids for 7,296 Cases, brief, 
navigational, leather, under Inv. No. 


K-54-574. 


Safety Shoes 
December 1, 1953. Command- 
ing Officer, AF Special Weapons 
Project, Sandia Base, New Mexico, 
has issued Inv. No. 48 calling for 300 
pr. Shoes, Safety, Brown Oxford, 
steel toe-various sizes. 


Goatskin Leather 


December 2, 1953. The Govern- 
ment Printing Office, Washington, 
D. C., has requested bids for 875 sq. 
ft. of Leather, Oasis Niger Goatskin, 
under Inv. No. 3845. 


Tie Straps 
December 7, 1953. The U. S. 
Post Office, Washington, D. C., has 
issued Inv. No. 1377 calling for 300,- 
000 Carrier Tie Straps, No. 1-Fed. 
Specs. KK-L-27]e. 


Linesman’s Leather Gloves 

December 10, 1953. The Con- 
tracting Officer, Sacramento Signal 
Depot, Sacramento, Calif., has re- 
quested bids for 530 pair Gloves, 
Leather, Linesman, general purpose, 
Signal CL-C-10, Army Specs. 9-75B 
—in five sizes under Inv. No. 87. 


Leather Mitten Inserts 

December 10, 1953. 1,110 prs. 
Mitten Inserts, air crew, horse- 
hide chrome-tanned leather, elastic 
shirred wrists, seal brown, type N-2, 
MIL-G-9105 are requested by the 
Wilkins Air Force Depot, Directorate 
of Procurement & Production, Shelby, 
Ohio, under Inv. No. RFP-54-3010. 


Gloves, Signal 

December 11, 1953. New York 
Quartermaster, 111 East 16th St., 
New York, has requested bids for 
6,192 pr. Gloves, Sig LC-10 leather, 
linesman’s, general purpose, size 10 
— heavyweight — buckskin palms, 
gauntlet style—Specs-KK-G-470, un- 
der Inv. No. 122. 


House Slippers 
December 16, 1953. The Vet- 
erans Adm., Washington, D. C., has 
issued Inv. No. S-239 calling for 17,- 
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136 pr. Slippers, house, various sizes. 


Leather, Chamois 
The Purchasing Agent, Post Office 
Dept., Washington 25, D. C., has re- 
quested bids for 250 dozen units, 
leather, chamois, type 1—oil tanned, 
selection 2, size C—approximately 16 
x 21 inches, under Inv. No. 1333. 





Deaths 





Harry E. Burroughs 


.. . 66, president of H. E. Burroughs 
Shoe Distributors, died on November 
26. A graduate of Dartmouth, class 


of 1909, and a member of the Masonic 
Order, Burroughs had lived in West- 
boro, Mass., for 48 years. Surviving 
are his wife, Gertrude; a daughter, 
Mrs. William McLaughlin; a son, John 
H.; and his sister, Mrs. L. H. Palmer. 


John Edward Doyle 


. 78, wholesale leather merchant, 
died recently after a brief illness in St. 
Mary’s Hospital, Rochester, New 
York. For more than 50 years, Doyle 
conducted a leather brokerage business 
in the State and Mill Streets area and 
later at 589 Main Street East, Roches- 
ter. 

(Other Deaths on Page 38) 





Wattle Bark 


Sicily Sumac 
Myrabolans 
Divi divi 





BARKEY IMPORTING CO., Inc. 


44 East 53rd St. 
New York 22, N. Y. 


IMPORTERS 


VEGETABLE TANNING EXTRACTS AND 
RAW MATERIALS 


Wattle Extract 

Quebracho Extract 

Valonia Cups, Beards 
Valonia Extract, Valex Brand 
Mangrove Bark 


SOLE AGENTS FOR UNITED STATES AND CANADA 


ITALIAN CHESTNUT EXTRACTS 


Solid and Powdered 


Produced hy 


LEDOGA S. p. A. 


Milano, Italy 
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SOLE LEATHERS 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Ete. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ + CHILDREN'S 
iM ALL GRADES AND WEIGHTS 


Meudquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 





FERRE OEE RT 


OPTIMISM GENERATED AT PPSSA GIVES 
NEEDED FILLIP TO LEATHER MARKET 


Faltering Prices Firmer As Buyers Specify 
Color And Delivery Dates 


Sole Steady 


New business moderate and prices 
unchanged up to Thursday. Good 
quality light bends bring up to 68c. 
Best clear light bends found some 
sales at better than 70c. Moderate 
interest in 8-9 iron bends at 60c and 
down. 9-10 iron bends quoted at 54c 
and down while heavies steady at 50c 
and down. 

Sole leather tanners of Philadelphia 
report business slow. Right after 
Thanksgiving there was a_ slight 
increase in orders, which is unusual. 


Kid Slightly Better 


Among the kid leather tanners of 
Philadelphia, some are reporting 
slight business improvement. The 
rest have not felt any increase as yet. 
Black glazed continuing most in de- 
mand. This past week not much talk 
about white, although it is expected 
to sell for a while. Nothing new re- 
ported about black suede. Linings 
currently considered a very satisfac- 
tory item, are going at fairly high 
level. Slipper still slow. Some tan- 
ners temporarily have stopped bother- 
ing with it. Most tanners have man- 
aged to sell slipper weight leathers 
in small amounts but come in in suf- 
ficient numbers for them to feel that 
it is definitely worth while consider- 


ing and may well increase. Those 
who deal with satin mats are finding 
some demand for this type of leather, 
but demand is definitely limited. 
Nothing new reported about crushed. 
Kid leather prices are described as 
firm. Rawskins are considered “too 
firm, as usual.” 


Average Kid Leather Prices 


Suede 32c-96c 
Glazed 25c-$1.00 
Crushed 35c-75c 
Linings 25c-55c 
Slipper 25c-60c 
Satin Mats 69c-98c 


Belting Drags 


Philadelphia belting leather tanners 
report slow business. Of course, we 
are entering into a season that is 
traditionally slow — but this year 
activity has not been up to expecta- 
tions for the past few weeks. Among 
curriers, some are doing a good busi- 
ness. Besides working on orders that 
have been on the books for a while, 
some are receiving orders currently 
regarded as satisfactory, considering 
the general business picture. Other 
curriers report that activity is not 
satisfactory and have not felt any 
increase at all this past week. None 





Prices and Trends of Leather 


KIND OF LEATHER THIS 





CALF (Men’s HM) 
CALF (Women’s) 


55-90 
48-91 
55-60 
15-26 
52-56 
48-52 
37-41 
65-68 
27-29 
50-53 


KID (Black Glazed) 


PATENT (Extreme) 

SHEEP (Russet Linings) 

KIPS (Combination) 

EXTREMES (Combination) .............. 
WORK ELK (Corrected) .................. 
SOLE (Light Bends) 


SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 

SPLITS (Finished Linings) ................ 
SPLITS (Gussets) 

WELTING (% x %) 


* LIGHT NATIVE COWS 


WEEK 


62-1.03 
60-1.00 


1952 
HIGH 


YEAR 
AGO 


MONTH 
AGO 
85-1.10 
80-1.03 
85-1.10 
75-90 
80-96 
56-60 
18-32 
56-60 
54-56 
38-46 
65-70 
26-27 
50-55 
35-39 
18-23 24-26 24-26 
15-17 18-20 18-20 

7% 7% 8 
15% 20 1744-18 


85-1.10 
80-1.03 
85-1.10 
75-90 
80-96 
56-60 
18-30 
54-58 
52-56 
38-44 
68-72 
25-26 
50-55 
35-39 


73-1.06 
62-1.03 
75-1.15 
55-90 
48-91 
55-60 
17-28 
52-56 
48-52 
37-41 
65-67 
27-29 
50-53 
33-37 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock. 
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is doing any more buying than he 
has to. No price changes were quoted. 


AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec. No. 2 No.3 
Butt Bends an 9) See ae 1.23-1.31 1.16-1.27 
Centers 12” 1. 5 42-1.45 
Centers 24”-28” . 1. 39-1.53 
Centers 30” .... 1.47-1.52 1 35-1.42 
Wide Sides .... _ 1 12-1.14 
Narrow Sides 1 05-1.07 


Premiums to be added: Ex Light, plus Se- 
10c; Light, plus 7c; Heavy, minus 5c-10c; 
Ex Heavy, minus 5c. 


Offal Unchanged 


Another week of moderate activity, 
with better interest at week’s end. 
Good bellies bring 29c and down, 
with not so good at 27c and down. 
Single shoulders with heads on 
quoted at 38-40c. Double rough 
shoulders bring 50c for good tannery 
run lights and up to 54¢ for specialty 
lights. Heavies in moderate demand 


at about 46c and down. 
Calf Mixed 


Some tanners very active this week, 
others moderately so. Many specifi- 
cations fer color and delivery dates 
coming through as result of shoe 
show. 

Top selections in men’s weights 
move easily at $1.06-95c for regular 
finish, $1.12 and down for aniline. 
Middle grades 75-90c in moderate 
demand. 

Fair activity in women’s weights 
with up to $1.03 asked for aniline 
finished small leather. Up to about 
95c usual asking price for best regu- 
lar finish. Volume grades, between 
63-80c, keep fairly well sold up and 
specifications now coming through 
indicate larger billings from here in. 


1. 
1. 
1. 
1. 
1. 
1. 


-1. 
1.5 
.37-1.4 
-18-1.2 
-11-1.1 


Sides Better 

Heavy aniline type combination 
tanned kips bring 56c and down. Full 
grain kips, straight aniline finish, 
about 65c and down with more asked 
for some specialties. Extremes getting 
better call at 52c and down, large 
leather 48c and down. In regular pig- 
ment finish good combination leather 
brings one to three cents less. 

Chrome deliveries heavier this 
week. Best heavy kips bring 52c and 
down, extremes 48c and down, large 
leather 44c and down. Light leather 
sells at a wide variety of prices with 
large volume leather quoted in the 
30's. 

Work shoe leather received much 
more attention and best brings about 
41c and down. 


Sheep Mixed 

Some sheep tanners busy while 
others complain. Russets had good 
week. Very best boot linings usually 
quoted at 26c and down, shoe linings 
russets 24c and down with best call 
at 16 to 2lc. Colored vegetable linings 
bring 26c and down. Chrome linings 
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at 3le and down get fair call. Up to 
32c asked. M. iderate sales of hat 
sweat at about 32c¢ and down. 


Splits Improve 

Better feeling noted in most split 
leathers. Finished linings bring 18- 
20-22c for best. Below those figures 
much leather available and selling. 
Good call for lining suedes at 25c 
and down. Plenty of non-slips sell at 
20c and down. Heavy suedes still 
fairly active at 45c¢ and down for 
colors, 43c and down for blacks. 
Light suede neglected. 


Garment Spotty 

Business in garment leathers spotty 
in some quarters. A few orders were 
obtained on good tannages of horse- 
hide garment at 36c and down which 
has been buyers’ limits of late. In 
one quarter, it was stated that an 
average price for all grades of horse- 
hide garment leather now would be 
around 33-34c, which brings this 
leather more in line with the recently 
prevailing basis for cowhide garment 
leather. The latter has been selling 
around 34-36c and moving better 
than other types of garment leather 


due to promotional efforts by tan- 
ners and the fact that prices were 
more attractive. Sheepskin varieties 
fair to slow-moving. Suede garment 
leather still holds around 35-36c for 
good tannages with some ordinary 
quality around 34c. Grain finish is 
moving somewhat better and latest 
business reported is mostly at 37-38¢ 
for good tannages with an average 
price basis of around 36c. 


Bag-Case-Strap Unchanged 

Conditions in this market have 
changed very little during past week. 
Trade sources state that there has 
been some business done and prices 
realized have been mostly steady. 
Despite the easing of hide market 
values, tanners claim they have had 
to maintain recent prices due to the 
fact that other costs of production 
seem to be steadily increasing, par- 
ticularly labor. As result, would take 
sizeable reduction in raw material 
costs before they could make any ap- 
preciable concessions on leather. Case 
leather of 2-214 ounce is quoted un- 
changed around 40-4le and 3-3% 
ounce at 42-43c. Grade A russet strap 
leather also remains about the same, 








WORK TICKETS 


PLANT 





TO SPEED PRODUCTION 


Serially numbered, piece work—case 


lot control tickets or tags 


INTERNATIONAL TICKET CO. 


NEWARK 4 








2171 S. FIRST ST. 





B LACKHAWK TANNERS 


MILWAUKEE 7. WISCONSIN 
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4/5 ounce at 5lc, 5/6 ounce at 53c, 
6/7 ounce at 55c, 7/8 ounce 57c, 
8/9 ounce 59c, 9/10 ounce 62c and 
10/11 ounce at 65c. Grade B is 2c 
less and Grade C 4c under the above 
prices. Colors bring a premium of 
3c and glazed finish 2c more than 
russet. 
Dry Sheepskins Indecisive 

Trading continues at a minimum. 
There is a little more interest noted 
but as buyers continue to have low- 
set views, it is difficult to confirm any 
sales as shippers are unwilling to ac- 
cept the bid levels, claiming they can 
do better elsewhere. Some offerings 
of Nigerians involved Sokotas at 
7lc and Kanos at 6lc, basis primes 
with bids of 67c refused for the 
Sokotas. Latest advices from Brazil 
stated that cabrettas are very scarce 
and on that account, shippers are un- 
able to make offerings. Other varie- 
ties of hair sheepskins are slow and 
nominal as offers limited due to ship- 
es? selling most of their holdings to 

rope. 

A little more interest noted for 
Papra slats but few sales could be 
confirmed as buyers here slow in 
meeting asking prices. Europe con- 
tinues to be the principal buyer and 
able to meet sellers’ asking prices 
due to lower freight. Peruvian slats 
have been soiling at 24e fob. 


Although at the last Australian wool 
sheepskin auctions prices were lower, 
local selling quarters state that it is 
still difficult to interest pullers in 
offerings due to price differences. At 
Melbourne, 27,300 skins were offered. 
Good types were generally two to 
four pence lower, ordinary and in- 
ferior types at times as much as six 
pence lower, sound pelts, bare to one 
inch were least affected. At Sydney, 
38,600 offered, sheep, 56s and up, 
two inches and up, par to two pence 
lower, under 56s, two to four pence 
lower, bare to one inch and new sea- 
son lambs, two to three pence lower, 
all other descriptions one to two pence 
lower. 


Work Glove Hesitant 

A fair amount of business was re- 
ported this week but sellers of work 
glove leather willing to go along with 
customers who revised ideas down- 
ward from former levels. Demand 
not brisk as some outlets watching 
their inventories. Business in finished 
work gloves still quiet. LM weight 
work glove splits are now quoted at 
15e for No. 1 grade, 14c for No. 2 
grade and 13c for No. 3 grade. M 
weight is quoted at l6c for No. 1s, 
15c for No. 2s and 14¢ for No. 3s. 
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Italian Stainless Sumac Crystals 
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CHICAGO 6, ILLINOIS 
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Tanning Materials Unchanged 


Raw Tanning Materials 

Divi Divi, Dom., 48% basis shp’t, bag. . . $72.00 

Wattle bark, ton ....‘‘Fair Average’’ $100.00 
‘‘Merchantable’’ $ 96.50 


Sumac, 28% leaf ......... ineaniin 


Crushed 42- 44% 
Valonia Cups, 30-32% guaranteed .... 
Valonia Beards, 40-42% guaran- 

teed 
Mangrove Bark, Ecuadorian 


Mangrove Bark, Colombian 
Mangrove Bark, 38% E. African 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
Tank cars 
BBAFrOlS, Cub. occccccccccscccccceccovce 5. 30 
Barrels, U.6.). occ cccccccccvccccsevece 5.65 


Chestnut Extract, Powdered (basis 
60% tannin), f.0.b. plant 
BBAGE, Gb occ scccescsceseccsscsvceces 11.28 
MRM: B.6.8. ccc sevens sccccccouseseees 12.00 


Cutch, solid Borneo, 55% tannin 

Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works 
bbls. c.l. 

Oak bark extract, 25% tannin, Ib. 
bbls. 6%-6%, tks. 

Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 

Wattle extract, solid, c.l., East African 
60% tannin 

Wattle extract, solid, c.l., South African 
60% tannin 

Powdered super spruce, bags, c.1. 
05%; 1.c.1. 

Spruce extract, tks., f.0.b. wks. 


Myrobalan extract, solid, 55% tannin.. 
—— extract, powdered, 60% tan- 


Vaionia extract, powdered, 63% tannin 08% 
Quebracho Extract, Powdered, Swedish 

spray dried, 76-78% tannin ........ .16% 
Wattle Extract, cpnpeesueg Swedish, 

73% tannin ....... coceceese 0% 
Powdered Spruce, spray. dried, Swedish .04 
Myrobalan, Swedish, Powdered 68-70% .11% 
Oakwood, Swedish, solid, 60-62% .... .11% 
Oakwood, Swedish, powdered, 64-66% .12 


Larchbark, Swedish, solid, 54-56% .. .11% 
Larchbark, powdered, Swedish sneer 
ried, 58-60% ......-ceeeeeerceeee 12% 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .. .13 


Cod, sulphonated, 25% added mineral 
-11%-.12 


Cod, sulphonated, 50% added — 


Castor oil, No. 1 C.P. drs. lLe.l. ....++ 


Sulphonated castor oil, 7s 
Linseed oll, tks., f.o.b. Minn. 


Neatsfoot, 20° C.T. . 

Neatsfoot, 30° C.T. 

Neatsfoot, prime drums, c.l. .......... = 
Lc. 1. 

Neatsfoot, sulphonated, 75% .... — it 

Olive, denatured, drs. gal. Te 

Waterless Moellon ..........-+ee0- ° 

Artificial Moellon, 25% moisture .... 

Chamois Moellon, 25% moisture .. 

Common degras ... eee 

Neutral degras 

Sulphonated Tallow, 75% 

Sulphonated Tallow, 50% . 

Sponging compound 

Split Oil 

Sulphonated sperm, 25% moisture .. 

‘ee Oils, 200 seconds visc., tks., 


f.o.b. 
Petroleum Oils, 100 seconds Visc., tks., 


*Imported Extracts are plus duty. 
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LOWER PRICES IN SOME CATEGORIES AS 
MARKET MAKES SEASONAL ADJUSTMENTS 


Continued High Kill and Arrival of Winter Hides 
Keep Buyers in Driver’s Seat 


Big Packers Waiting 


Lower prices were established 
again this week on most selections. 
The weak undertone to the market 
was traceable to limited domestic de- 
mand. New export business was lack- 
ing. Dealers and hide exchange op- 
erators provided what little interest 
there was as the week opened. Most 
buyers marked time while watching 
developments at the Popular Price 
Shoe’Show in New York. Improved 
buying of shoes by retailers would 
eventually be reflected in some new 
orders for leather and rawstock. 

Receipts of cattle at principal live- 
stock markets showed a substantial 
increase again this week which 
stepped up the kill with a correspond- 
ingly larger production of hides. 

Business opened this week with a 
sale of 2,750 butt-branded steers at 
1lc and 900 light native steers at 16c, 
a half cent down from previous trad- 
ing, and understood bought by deal- 
ers. A few more butt-branded steers 
were sold in subsequent trading also 
at llc. Packers slow to accept bids of 
10c for Colorado steers and 12c for 
northern branded cows, having sold 
fair quantities late in the preceding 
week at a half cent more. 

Light native cows sold lower, two 
big packers on Tuesday selling 6,700 
from Chicago and river points at 
15c. Buyers had tried to secure river 
light cows at 141%4c which price had 
been accepted by an outside packer 
on a car of northern production. 
Other selections moving lower in- 
cluded heavy native steers and cows 
as well as bulls. Chicago and river 
heavy native steers sold at 14c. The 
spread in values between northern and 
river heavy cows seemed to be widen- 
ing, attributed to greater difference 
in quality. Chicago heavy cows 
brought 14c but river points sold 
down to 13c. Bulls sold at 91%c for 
Omaha at 10c for St. Paul produc- 
tions, basis natives. 


Independents Sell Freely 


This week, a Minnesota packer sold 
1,500 and a large lowa packer sold 
1,000 light native cows at 15¢ while 
a Wisconsin packer sold a car at 
1414c. Late in the preceding week, 
the large lowa packer had sold 2,000 
Sioux Falls branded cows at 12c 
while the Minnesota packer also sold 


1,400 Austin light cows at 15c and 
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1,300 Austin heavy native steers at 
1444c. New York packers about the 
same time sold heavy native steers at 
15c, butts at 12¢ and Colorados at 
lle. This week, an eastern packer 
sold 800 New England branded steers 
of November-December takeoff at 
11'%4c for butts and 10%c for Colo- 
rados. Southeastern light hides were 
sold lower at 15'%c for natives and 
13¥c for brands with subsequent re- 
ports indicating more could be ob- 
tained at less money. 


Small Packers Stranded 


Declines in big packer hides 
make small tanners and dealers 
more cautious about buying with 
the result that sellers generally 
found it hard to locate firm bids. 
Small packer allweights of 50-52 lbs. 
avg. were sold sparingly at 1244c 
selected fob. shipping points and 
more midwestern productions offered 
on that basis frequently brought re- 
turn bids of 12c which were usually 
declined although some heavier hides 
averaging 56-58 lbs. offered at that 
price had no takers. Lighter hides 


accumulating in the absence of any 
substantial volume of business. Mid- 
west dealer small packer hides of 40 
lb. avg. offered at 13c flat fob. but 
initial bids in bargaining efforts were 
only 12c on these hides. Some south- 
western light hides of 40-41 Ib. avg. 
having long freight rate were offered 
down to 12%e flat fob. but buyers 
slow to bid even 12c on these. 


Country Hides Lower 


Along with the declines in other 
markets, country hides also sold 
lower. Locker-butcher hides free of 
renderers sold in a range of 10-10M%c 
for around 50 lbs. avg. but later busi- 
ness was done at 10c for lighter hides 
averaging 42-44 lbs. while a car of 
46-48 lb. avg. sold down to 9c flat 
trimmed fob. Mixed lots of country 
allweights including renderers were 
nominal around 9-914c but it was 
stated in some quarters that firm bids 
were difficult to obtain even at the 
inside figure. Glue hides in carload 
lots ranged lower at 8-84c; country 
bulls in carlots moved down to 6c 
and in small lots around 5c fob. ship- 
ping points. 


Calf-Kip Hold 


Latest reported sale involved 5,000 
St. Louis heavy calf sold at 43'%c 
which was le above previously paid 
price. Otherwise, the market on calf 





HIDE FUTURES 





Close 

Dec. 3 

15.50B 
15.13T 
15.02B 
14.92B 
14.76B 
14.61N 


January 
April .. 
July 
October 
January 
April 


Net 
Change 

+25 
+33 
+28 
+27 
+21 
+21 


Close 
Nov. 25 
15.25T 
14.80B 
14.74B 
14.65B 
14.55B 
14.40B 


High Low 
For Week For Week 
15.75 15,15 
15.30 14.85 
15.18 14.72 
14.80 14.80 


Total Sales: 69 Lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 14 
Light native steers .... , 16 
Ex. light native steers 181-19 
Heavy native cows 8) 34 
Light native cows De 15 
Heavy Texas steers ...... 11 
Butt branded steers .... 11 
Light Texas steers , ag 
Ex. light Texas steers 134% 
Colorado steers iy 10 
Branded cows HE 12-1214 
Native Bulls 9'o-10 
Branded Bulls 814-9 
Packer calfskins . 4314-50 
Packer kipskins jae! eee 


421-50 
25-31 24 -30 32-45 


Week Ago Month Ago Year Ago 
1414-15 1414-15 171% 
1614-17 16-16% 20 

19% 19N 22 

1412-15 14-1414 “17% 

15% 15% 

12% 12, 

12% 1214 

14 ae 

15% 15) 

11% 11! 


12%-13 13 
1044-11 10% 


91-10 9V/ 
421-50 


NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls, All regulations 
winding up controls require that applicable records be held until April 50, 1955. 
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remained unchanged. Kip prices were 
maintained due to export interest 
still being shown. This week, one 
big packer confirmed selling 10,000 
St. Louis kip at 30c while another big 
= sold 5,000 from St. Louis and 
ansas City on the same basis and in- 
cluded about 2,000 overweights at 
29c. Previous sales were at the same 
prices while St. Paul kip last brought 
3le. Packer regular slunks are sold 
ahead into production at $1.85. Large 
hairless remain around 85c. 

Small packer skins were slow to 
move around 34-36c for allweight 
calf and 18-20c for kip from midwest- 
ern points even though some sellers 
had ideas about 2c higher. Country 
skins in carlots last brought 23-24c 
for calf but kip eased on sales down 
to 13c compared with previously 
quoted range of 14-14Yc. ; 


Horsehides Firm 


Despite weakness in beef hides, this 
market has held steady to firm. There 
has been interest shown for trimmed 
northern slaughterer horse hides at 
$9.50-9.75 fob. shipping points but 
not many obtained as most sellers 
asked $10.00. Bids at $10.50 un- 
trimmed were declined on some 60-65 
lb. avg. northern slaughterer whole 
hides, sellers asking $11.00. In one 
instance, the higher price was paid. 
It was reported that choice heavy 
average (70 lbs. or better) brought 
the $11.00 basis which was considered 
to be a premium due to the quality. 
Cut stock held steady at $6.25-6.50 
for fronts while butts moved up to 
$3.75 for good lots of 22” se up 
with some sellers subsequently nam- 
ing ideas of $4.00. 


Apathy In Sheepskins 


Limited interest from tanners and 
moderate offerings from packers re- 
sulted in an easier undertone in the 
market for shearlings and clips. Some 
sale were made by tig four killers at 
lower prices or down to $1.50-1.55 
for No. 1 shearlings, $1.25-1.30 for 
No. 2s and 80c for No. 3s. Some 
less desirable No. 1s'were sold as low 
as $1.25. Later, best bids reported 
on No, 2s were at $1.15 and on No. 
3s at 75c. Clips were nominal at 
$2.00-2.50 awaiting sales. Packer 
lamb pelts looked toppy at $3.00 per 
owt. liveweight basis due to pullers 
experiencing slow wool business and 
a weaker pickled skin market. Full 
wool dry pelts offered at 27c fob. had 
no takers as buyers’ limits were re- 
vised downward to 25c. Pickled skins 
were reported obtainable at lower 
prices ranging down to $13.00 per 
dozen for mixed 
$12.00 for lambs alone. 


and lambs and ne 


Pickled Skins Alerted 


Offerings have started to make 
their appearance of New Zealand 
lambs and some business has resulted 
at prices above what buyers had in- 
dicated. U. K. said to have bought 
“Imlay” North Island lambs at 81 
shillings, “Fielding” at 82 shillings 
and U. S. purchased “Westfield” at 
80 shillings and “Tomoana” at 78 
shillings. Other offerings in the mar- 
ket at from 80-85 shillings, depend- 
ing upon brands. There is an offer- 
ing of “Hellaby” North Island sheep 
in the market but there is a 10-shilling 
difference between buyers and sell- 
ers. Although there were reports that 
some Iranian pickled sheep on spot 
sold at $12, most shippers have higher 
views and some bids of $13 refused 
with $13.50 asked. The domestic 
market is easy with last confirmed 
sales clear lambs at $13.50 per dz., 
but other offerings of lambs at $12 
have failed to interest buyers. 


Reptiles Awaken 


It was reported that some Madras 
bark tanned whips, 4 inches up, aver- 
aging 414% inches, 60/40 selection, 
sold at 43c while combined lots in- 
cluding 4°4 inches, are still firmly 
held at 48c. Some U.P. whips, 4 
inches up, averaging 41% inches, 60/ 
40 selection, held up to 40c. There 
has been more trading in wet salted 
Agra back cut lizards with 8 inches 
up, averaging 9 inches, going at 16c, 
9 inches up, averaging 10 inches, at 
24-25c, and 10 inches up, averaging 
11 inches at 32-33c. Other offerings 
at around these levels, some trying 
for slight advances on the larger 
sizes. There is very little call for wet 
salted Bengal back cut lizards with 
offers of 10 inches up, averaging 
12 inches at 72c and 11 inches up, 
averaging 12 inches at 75c. No in- 
terest in alum tanned water snakes. 
There has been some trading in Siam 
ring lizards at $1.00 and while higher 
now asked, buyer slow to renew last 
trading bids. No interest in wet salted 
Columbian iguanas with sizable quan- 
tities said to be available on spot. 
Offerings of Brazil back cut tejus at 
65c but buyers’ ideas lower. 


Deerskins Accelerate 


Brazil “jacks” are steady and it is 
understood that some fair-sized quan- 
tities were moved at 60c, basis man- 
ufacturers. While some shippers still 
have higher ideas, more offers made 
their appearance and business re- 
sulted at the going basis. As Japan 
continues to pay higher prices for 
Siam deerskins very little business 
noted here. Offerings of New Zea- 
land skins at 75-80c cif., as to selec- 
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tions but buyers are not interested as 
they claim they can purchase domes- 
tics at much lower levels. Their ideas 
for domestics are around $1.25 and 
intimate they have been able to locate 
some skins at their prices even though 
some holders talking slightly higher. 


Pigskins—Little Action 


It was reported that England 
was purchasing Chaco carpinchos and 
Germany peccaries and paying prices 
above what had been indicated here. 
Spot lots of Manaos grey peccaries 
have been moving at $2.00, basis 
manufacturers. Buyers’ ideas for 
shipment around $1.70 fob. and 
Paras at $1.40 fob., basis imporers. 


Goatskin Prices 


INDIA & PAKISTAN Today Last Monw 
Amritsars (1200 Ibs.) ...$8%-9 $8.15-8 14 
$6% 
Muzaffarpurs 37 $7% 
Dinajpurs » $9.50 
Nom. 
m Nom. 
Coconadas (1.70/1.80 Ibs.)$9%4 $8.90 
Deccans (1.70/1.80 Ibs.) ..$9% $8.90 


CHINAS 

Szechuans, lbs. Nom. Nom. 
Hankows, Ibs. ........... Nom. Nom. 
Chowchings, dz. ......... Nom. Nom. 


MOCHAS 

Berberahs .........+s0s+. $8.00 $8.25 
Hodeidahs Nom. Nom. 
Baties $10-10.65 $10%-11 
Batie types s $9.00 
Addis-ababas . Nom. Nom 


AFRICANS 


Casablancas 

Marrakesh 

Constantines 

Rak 3-0. be wand amies 
Tangiers 

West Province Ex. Lts. . 
Port Elizabeth Ex. Lts. .. 
Nigerians, Ibs. .......... 
Mombasas, dz. 


LATIN AMERICANS 
Mexicans 
Matanzas, etc. (flat) .... 


Venezuelans 
Barquisimetos ........... 


Colombians 
Rio Hache Nom 
Nom. 


West Indies 

7W%e 
42-44c 
34%-41c 


Haitians 
San Domingos 


82c 
82c 
78&c 


44c 50c 
Nom. Nom. 


44%%c 4344c 
45c 4415¢ 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS | 


HEMLOCK . OAK 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SEzS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


- MANGROVE 


ESTABLISHED 1887 
PORT ALLEGANY, PA. 


REPRESENTATIVES: 


McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 


Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E1 











Getz Bros. & Company, San Francisco, Calif.; New York City 

















REACH 
the Right People! 


. .. those who are most likely to need what you 
have to sell. 

® You can do it—very easily too!—with a 
one inch single column “Want Ad” — for 
$2.50 a week—certainly not an obstacle to 
keep you from utilizing this valuable 
resource! ... in the magazine voted first 
choice by shoe and leather manufacturers 
through nation-wide polls. 

@ Use L&S “Want Ads” to attract the 
attention of practically all those you want to 
reach. It’s the easiest and most effective way. 

® Mail your “Want Ad” in — now — to: 
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300 W. Adams St. 
CHICAGO 6, ILL. 























WHEN 


YOU 


BUY 


TANNERS' 


CORN SUGARS 
CORN SYRUP 
CORN STARCH 
LACTIC ACID 


REMEMBER 


CLINTON FOODS INC. 


CORN PROCESSING DIVISION 


CLINTON, IOWA 
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News QuiIicks 


About people and happenings ceast to coast 





Alabama 


® Huntsville General Shoe plant, 
Huntsville, Alabama, was recently 
‘visited by Senator John J. Sparkman. 
During his trip, the senator was taken 
on a tour of the plant where Army 


boots are being made. 


Georgia 


© General Shoe Corporation’s 
plant at Carrollton has completed 
an expansion which adds 2,000 square 
feet to its manufacturing space. This 
brings the firm’s total area up to 22,- 
000 square feet. 


® Eisendrath Glove Company, 
Chicago, has moved its general offices 
and showrooms to the Merchandise 


Mart. 


® O'Connor & Goldberg, Inc., 205 
S. State St., Chicago, will open its 16th 
unit in April, 1954 at 3210 Lincoln 
Ave. 


© The Scholl Manufacturing Co., 
Inc., Chicago, and _ its advertising 
agency, Donahue and Coe, Inc., New 
York, have stipulated with the Federal 
Trade Commission to modify adver- 
tising claims made for Dr. Scholl’s 
arch supports and shoes. Claims con- 
cerning Dr. Scholl’s shoes which are to 
be discontinued under the agreement 
are that they promote foot health or 
proper body posture; that they are 
anatomically correct, that they assure 
“proper fit”; or that they assure avoid- 
ance of suffering from corns, calluses, 
bunions, or weak arches. 


® Knapp Bros. Shoe Mfg. Corp., 
Lewiston, will combine its annual 
Christmas party for employes with a 
celebration for the opening of its new 
factory at Lowell and Bates Streets. 
Plans for the occasion include a dinner 
this week for some 1,000 persons at 
Lewiston Memorial Armory. 


SUEDE 


aN 


CARR-BUCK 


KID SUEDE 


GRAIN CALF 


CARR LEATHER CO. 


ex St., Boston, Mass 


EAGLE 
Corrected Grain 
Elk Sides 
MERICAN 


Full Grain 
*rints 


Tanneries at Peabody 


OTTAWA 


Corrected Grain 
Elk Sides 


WOLVERINE PRINTS 
Corrected Grair 


HAVEN SIDES ROAMER SIDES 


SALES OFFICES IN PRINCIPAL CITIES 


Chrome 


SKUFNO 
_FLEXIBLE SPLITS 


Combination 


TUFTOE 


EAGLE-OTTAWA LEATHER COMPANY, GRAND HAVEN, MICH. 
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Massachusetts 


® Campello Shank Co., 263 Plain 
St., Brockton, has been notified by the 
Cut Sole Local of the BSAC that it 
wishes to negotiate a new contract to 
replace the present one which expires 
January 25, 1954. 


© The trustees of the Milford Shoe 
Workers’ Association have submitted 
a proposal for rental terms to Bick- 
ford Shoe Co. of Boston which is in- 
terested in reopening the Derman Shoe 
plant. Preparations are also being 
made to draw up a labor contract with 
the new concern. 


® Service Wood Heel Co., Inc., 60 
Island St., Lawrence, has purchased a 
one-story brick building containing 
38,000 square feet of floor space in 
Augusta, Maine. This has been done 
as part of the company’s expansion 
program. 


© Compo Shoe Machinery Corp., 
150 Causeway Street, Boston, has just 
released a new 20-page catalog con- 
taining complete information on its 
seven Model M Lasting Room Machines 
and Outsole Stitcher. Detailed infor- 
mation and specifications are included 
on the following: outsole stitcher, 
staple tacker, pull-over, tack side 
laster, upper trimmer, rotary pounder, 
and ironer and automatic heel seat 
laster. 


Missouri 


® The payroll for Brown Shoe Com- 
pany, Fredericktown, Mo., was almost 
one and a quarter million dollars for 
the fiscal year ending October 31. This 
was a quarter of a million dollars 
higher than last year. Production at 
the factory is also running high this 
year. In the last six months the com- 
pany manufactured nearly as many 
shoes as in any complete previous 
year. 


® Haley Cate Co., Inc., manufac- 
turer of shoe trimmings, has purchased 
the two-story building at 4443 Cook 
Ave., St. Louis, for about $60,000. 
The building contains 12,000 square 
feet of floor space. 


New Hampshire 


® Marlo Shoe Corp., Newmarket, 
has been organized for the manufac- 
ture of women’s novelty footwear. 
The company will use the plant for- 
merly operated by Royce Shoe Co. and 
has as its president and treasurer, Na- 
than Roffman. 


®@ United Tanners Inc., 9 Orchard 
Street, Dover, on its tenth anniversary 
in that city recently expressed its ap- 
preciation through the newspapers for 
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the cooperation and assistance the firm 
has received from its employes, the city 
government, the University of New 
Hampshire and the citizens of Dover. 


® A fire in one of the buildings of the 
Brezner Tanning Corp., Penacook, 
caused an estimated damage of less 
than $1,000. The flames did not touch 
valuable hides which were being proc- 
essed in the building. 


New York 


® Regent Cut Sole Co., 372 DeKalb 
Ave., Brooklyn, is moving to 261 
Gates Ave., Jersey City, where it will 
operate under the name of Regent 
Mfg. Co. 


New Jersey 


® Carl Antholz, Inc., 101 Colden 
Street, Newark, tanner of genuine rep- 
tile leathers, has appointed Alpine 
Leather Company, 10 W. 33rd St., 
New York City, as its exclusive sales 
agent for New York, New England 


and Pennsylvania. 


North Carolina 
® The Wellco-Ro-Search affiliated 
factory, Etablissements Simon Sou- 
illac of Bordeaux, France, has just 
completed three months of production 
of “Foamtread” footwear without a 
single pair of seconds and rejects. The 
average monthly production of the 
plant in Bordeaux is about 150,000 
pairs. 


Ohio 
@ Ninety-three Textileather Corp. 
employes were honored recently at the 
company’s eighth annual service award 
dinner. Textileather has some 900 em- 
ployes, 60 percent of whom have five 
or more years service. Boleslaw Ry- 
baczewski and Edward P. Jurski re- 
ceived the company’s 30-year awards. 


® An explosion and fire at the Shoo- 
Zees Shoe Factory, Higginsport, 
caused an estimated damage of $5,000 
when some 2,000 pairs of babies’ shoes 
were destroyed. 


Pennsylvania 
® Directors of Armstrong Cork 
Co., Lancaster, have declared a divi- 
dend of 70 cents per share. This brings 
the 1953 total to $3.50 per share as 
compared with $3.10 per share in 
1952. 


® Hussco Shoe Company, Hones- 
dale, has named two new distributors 
to represent the Huskies line of sport 
shoes and moccasins in Arizona and 
Kansas. Copeland Wholesale Mer- 
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CASEINS 


for tannery and shoe finishes 





ARGENTINE, DOMESTIC and NEW ZEALAND caseins, 30 mesh. 
An established source of supply for over 50 years. 






PROTOVAC modified caseins and caseinates for products of 
highest water resistance and gloss. 


WAREHOUSES: Peabody and Boston, Mass.; Jersey City, 
N. J.; Union, Illinois; New Orleans, La. 


THE BORDEN COMPANY, Chemical Division 
350 Madison Avenue, New York 17, New York 









































549 W. WASHINGTON BLVD. CHICAGO 6, 


“LIGNOSOL” TSD 
AMMONIUM BASE—LIGNIN TANNING EXTRACT 


Retan of Chrome Upper, Suede Splits, Sheepskin Garment and 
Suede. In vegetable Blends for Sole, Bag, Case and Strap, Flexible 
* Spl'ts, Sheepskin Linings, Pretan of vegetable Leathers. Mordant. 


Manufactured by 


LIGNOSOL CHEMICALS LIMITED, Quebec, Canada 


Represented in U.S.A. by 


UNITED FINISH COMPANY, Peabody, Mass. 


Special Representative Warner C. Davis 





ILL. 



































LEATHER and SHOES 33 





chandising Co., 303 West Jefferson 
Street, Phoenix, was named Huskies 
distributor for the state of Arizona 
and Kaufman-Haith & Co., Inc., 816 
Broadway, Kansas City, will be the 
Huskies representative in the Kansas 
and Western Missouri area. 


® The reclamation of shoe lasts at 
New Cumberland Army General De- 
pot, New Cumberland, has been trans- 
ferred to the U. S. Disciplinary Bar- 
racks, New Cumberland, where it 
will Lecoene a rehabilitation and voca- 
tional training project for inmates of 
that institution. 





Canadian Notes 


® Canadian Government reports that 
wholesalers’ sales of footwear 
across the nation declined 11 per cent 
in dollar volume during September 
this year as compared with the corre- 
sponding month a year ago. However, 
Fy value of such dealers’ inventories 
advanced 20.5% during this period. 


® According to notice filed in Ot- 
tawa, Lorenzo Rene Coderre, foot- 
wear dealer, Montreal, Que., was sub- 
ject to a receiving order in bankruptcy. 
J. Paul Vermette has been appointed 
custodian of the estate. 





@ The Canadian Government’s latest 
survey reveals that the value of ship- 
ments of rubber footwear makers 
rose to 120.7 in Aug., 1953 compared 
with 80.9 in the preceding month but 
it is still below the 163.7 of August, 
1952. The value of inventories of 
such manufacturers dropped to 172.5 
in August, against 180.9 in July. 
However, this is above the 159.3 of 
August, 1952. 


® Retail sales of shoes across Can- 
ada increased 2.8% in dollar volume 
during the first nine months of 1953 
compared with the same period in 
1952. Estimated retail shoe sales 
reached $83,510,000 during the first 
nine months of 1953. 


@ E. S. Shoe Co., Ltd., Kitchener, 
has given notice in Ottawa that appli- 
cation is being made for leave to sur- 
render the charter of the company. 


© Ontario footwear plants indicate 
conflicting conditions in the province 
since there is peak production of shoes 
in factories at London, Galt, and Mid- 
land, though a drop in shoe output in 
Toronto, Barrie, and Kitchener. 


® Stocks of raw hides and skins 
held by tanners, packers and dealers 
throughout Canada showed an increase 
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back, quality leather. 
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of 11.2 percent for raw cattle hides 
in September as compared with the 
previous month and an increase of 6.1 
percent over the same month a year 
earlier. Adding such stocks on Sept. 
30 were as follows, figures in brackets 
being for the same date a year earlier: 

Cattle hides, domestic, 419,915 
(389,084) ; foreign, 25,811 (31,079) ; 
total, 445,726 (420,163). Calf and 
kip skins, domestic, 337,557 (446,- 
807); foreign, 57,940 (120,691); to- 
tal, 395,497 (567,498). Goat and 
kid skins, 14,489 (46,809). Sheep 
and lamb skins, 32,045 (40,442) doz. 
Horse hides, 10,838 (42,682). 


© Continental Leather Limited, 
Regina, Sask., has made an assignment 
in bankruptcy and The Canadian 
Credit Men’s Trust Association has 
been appointed trustee of the estate. 


® Consumption of all rubber for 
the manufacture of footwear, in- 
cluding heels, soles, etc., dropped to 
1,633,795 lbs. in September, involving 
843,433 Ibs. natural, 629,023 syn- 
thetic and 161,339 reclaim, as com- 
pared with 1,656,325 lbs. in August, 
including 821,809 natural, 647,164 
synthetic and 187,352 reclaim. 


© Wettings of all types of hides 
and skins, except cattle hides, calf 
and kip skins as well as cowhide bellies, 
showed increases in September over 
preceding month but compared with 
September a year ago there were de- 
creases in all classes except calf and 
kip skins as well as horse butts. Such 
Canadian wettings in September 
showed following, figures in brackets 
being for the same month a year earl- 
ier: Cattle hides, 158,688 (170,363); 
Calf and kip skins, 74,268 (71,166); 
Goat and kid skins, 10,231 (18,657); 
Sheep and lamb skins, 9,617 (10,884) 
doz.; Horse hides, fronts, 3,792 
(4,261); butts, 5,857 (4,909) ; Cow- 
hide bellies, 11,544 (31,795). 


© The Shoe Industry Suppliers As- 
sociation of Canada has been incor- 
porated in Ottawa by federal letters 
patent, with the head office to be in 
Montreal, Que., and the authorized 
capital as “without share capital.” In- 
corporators are: John L. Braive, St. 
Laurent, Que.; Henry F. Senez, Mont- 
real, Que.; William E. Kearney, 
Hampstead, Que.; Joseph A. Hess, 
Outremount, Que.; Charles M. Ire- 
dale, Preston, Ont. 


© A week-long work stoppage at the 
Daoust Lalonde plant of Montreal 
was ended when an agreement was 
reached between the company and of- 
ficials of the National Syndicate of 
Shoe Workers of Montreal (CCL). 
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@ Jerome M. Schlakman has been 
made advertising director of American 
Biltrite Rubber Co., Chelsea, Mass. 
Schlakman will have charge of all the 
company’s advertising and sales pro- 
motion activities. He succeeds Dick 
Jones who has accepted a position as 
advertising and promotion manager 
with Chas. A. Eaton Co. of Brockton. 


® George Hebb, Sr., Hebb Leather 
Co., Boston, Mass., will return this 
week from his trip to England and the 
Continent. 


® Hamilton W. Mansur has joined 
John Addison Footwear Inc., Marl- 
boro, Mass., makers of work and safety 
shoes. Mansur was formerly associ- 


ated with Allen-Squire Co. 


© The following new officers have 
been recently elected at Austin Shoe 
Stores, Dallas, Texas: J. R. Redden, 
vice president; E. V. Fulkerson, sec- 
retary; A. M. Vrla, treasurer. 


@ Jj. E. Tisdale has been named presi- 
dent of Graham-Brown Shoe Co., Dal- 
las, Texas. Also elected to office at a 
recent directors meeting were: Ralph 
L. Shanks, vice president; W. R. 
Boker, secretary; H. C. Remington, 
treasurer. 


@ Joe Couillard is now foreman at 
Sebago Moc Shoe, Westbrook, Maine. 
He was formerly lasting room foreman 
at Penobscot Shoe, Oldtown. 


© George Palmer has replaced Fred 
Richards as stockfitting room fore- 
man at B. E. Cole Co., Norway, Maine. 


® Lou Waldman is now at Jay Shoe, 
Cambridge. He was formerly stitch- 
ing room foreman at Sherry Shoemak- 
ers, Boston. 


@ Max Remis, stitching room fore- 
man at Lunder Shoe, has left to go on 
a vacation. His future plans will be 
announced at a later date. 


@ James Messina has become the 
lasting room foreman at Myrna Shoe, 


Manchester, New Hampshire. 
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® Carl Freedman is now at Lown 
Shoe, Auburn, Maine. He was for- 
merly stitching room foreman at San- 
dler Moc, Bangor. 


® Steve Bradeen, now at Belgrade 
Shoe, was formerly pattern maker at 


Hallowell Shoe. 


® Bob Hussey is now office manager 
at Belfast Shoe as well as handling the 
company’s buying. 

®@ Steve Brennan has been promoted 
to assistant superintendent at H. O. 
Rondeau. 


® John Stetson, packing room fore- 


SMOOTH AND ELK 


Side Leather 


man, is now with Hubbard Shoe. He 
was formerly associated with Saxe- 


1 
Glassman, 


@ Jack Satter is now superintendent 
at Hubbard Shoe. George Glover 
has left that company to join Phyllis 
Shoe. 


® Harold Martell is the new super- 
intendent at Songo Shoe, Portland, 
Maine. He replaces John Merry who 
is now with Lumburd-Watson Co., 
Auburn, 


® Colonel Paul I. Doty, USAF, 
Deputy Chief of Agency Staff, Armed 
Services Textile and Apparel Procure- 
ment Agency, has assumed his new as- 
signment as Chief, Purchase Division, 
Office of the Directorate for Procure- 
ment and Production, at the Robins 
Air Force Base, Georgia. 


® Charles B. Myers, president of the 
Wellesley Hills Shoe Company, Welles- 
ley, Mass., is serving as co-chairman 
of the 1954 Red Feather and USO 


campaign in Quincy, Mass, 


* “NATURAL NEWNESS” 


VEGETABLE 
For Linings, Bags, 
Case, and Strap 
« 
RANCH TANNED 
AND 
INDIAN TANNED 
LEATHER 


For Fine Casuals 


ind Sport Shoes 


That's what people who make 
fine Casual and Sport Shoes 
say about our Leathers 


INDIAN TAN, RANCH-TAN 


and SCUFF-TAN 


* “Rolls Royce Quality Leathers" 


Contract 


1830 SO. THIRD ST. 


Roller-—Non Roller 
Steel or Brass Base 
1e Smooth metal work 
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H. SWOBODA & SON, Inc. 


1027 N. Bodine St. Phila., Pa. 
Base Ball and Whip Leather Mfrs. 


SW OTAN 


GARMENT HORSE 
WORK GLOVE HORSE 
(Grain and Splits) 
SPORTING GOODS LEATHER 


SPECIALTIES 
RETAN SOLE LEATHER 

















Wilner for 
Wedgie Heels 


the largest 
manufacturer 
of quality 
wedgie heels 
in the world 


Better than you ever thought they could be made. 
Try them and be Convinced! 


Knox Marker Machines and 
Dies in the Southern, Midwest 
and Western Territories. 


And as always the finest 
Walker, Clicker, Mallet 
Handle, Freeman Model N 
and all other types of 
Cut-Out, Perforation and 
Marker Dies. 





INDEPENDENT DIE AND SUPPLY CO. 


s 4, Mo., Phone: Grand 2143 
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SOFT + COLORFUL - FINEST FULL GRAIN 


@Out of the West comes the Casual Gluv 
Cowhide of high fashion . . . made by Los 
Angeles . . . to give the finest full grain, the 
softest feel for con.fort; in Aniline or Pigment 
Finish. 

And more: shoe splits, grain finished for mellow 
chrome uppers . . . glove splits of uniformiy 
high quality in every price range. 


SWATCHES? CERTAINLY! 
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PLANNED WORK FLOW 
(Concluded from Page 9) 


Today it’s possible to set a pro- 
duction figure and know that the fig- 
ure will be completed in pre-planned 
time. This in itself has been an im- 
portant help in figuring costs ac- 
curately—a virtual impossibility be- 
fore as concerns the stitching room. 

Today there’s no piling up of work 
in one section while other sections 
are empty and waiting. The stitching 
room operators are trained in sev- 
eral operations, thus permitting them 
to shift anywhere that work may tend 
to accumulate momentarily. This 
breaks bottlenecks, keeps a smooth, 
consistent work flow. It also permits 
the making of more shoes with fewer 
operators. 

The new equipment, of course, has 
been an enormous asset in the pro- 
gram’s success. Each machine has its 
own motor, thus giving more uni- 
formity of power and enabling in- 
creased production. The old machines 
were powered by shafting, and when 
all the machines were simultaneously 
in operation, the power slackened, 
reducing output of work. 


Machine Moves To Worker 


The new machines can be shifted 
from one bench to another, depend- 
ing upon the type of job at hand. 
Certain patterns, of course, demand 
this, and the new equipment permits 
the work and operator to remain at 
one station. The machine moves to 
the work and worker, not vice versa. 
This also helps speed up work flow, 
keeps production on a smooth basis 
without work piling up in certain 
sections. 

According to Anthony Ryan, gen- 
eral manager of Kleven (he’s been 
with Kleven for the past 26 years, 
formerly on style and construction), 
“This is the most systematic arrange- 
ment for a stitching room I’ve seen 
in all my years. It has done wonders 
for our planning and production. 
This ‘engineered’ stitching room can, 
I’m certain, now be called one of 
the most modern and efficient in the 
country, the realization of a two-year 
dream.” 

A similar sentiment comes from 
James Wells, in charge of the new 
stitching room. He states, “The re- 
sults of the changeover from ‘before’ 
to ‘after’ are hard for even an ex- 
perienced eye like my own to believe. 
We’ve established system where little 
existed before. Scientific system you 
can call it, for that’s just what it is. 
And out of it has come just about 
the smoothest flow of output any fac- 
tory executive could hope for.” 


— END — 
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Wanted and For Sale 





Suftko Tool & Die Co. 


MFR. patented glove turning equipment. Fine 
cutting dies. Carnauba liquid wax. Prime 
dressing oil for cutting boards. Dryren brush 
for staining leather edges. Small map meas- 
urer, inches to miles, centimetres to kilometres, 
easy to read inches in patterns and leather. 
Every leather goods business should have one 
—a fine Christmas gift. 
4053-55 Carroll Ave., Chicago 24, Ill. 





Sheridan Press for Sale 


48’ x 26’ machine only a few years old. In 
excellent running condition. If interested ad- 
dress Y-1, c/o Leather and Shoes, 10 High St., 
Boston 10, Mass. 





Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted”’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 














For Sale 


USED 72-inch Quirin Wringer. This ts 
in good condition and will sell at a 
reasonable price. 

Address L-29, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 











Blue Splits Wanted 


BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also Biue 
Shoulder Splits, etc. Steady user. 
Address M-1, 
300 W. Adams St., 
Chicago 6, Ill. 





Manufacturer's Representative 


OUR FIRM wishes to represent in 
Cuba men’s and women’s shoes on a 
commission basis. 

Those interested should send us 
catalogues, prices, discounts, com- 
mission, etc. 

UNIVERSAL IMPORT & 
BUILDING CO., INC. 


Cuba #162, 
Havana, Cuba 





Help Wanted 





Salesman 


AN OUTSTANDING OPPORTUNITY to pio- 
neer a new product in Europe for a nationally- 
known firm. This long-term assignment needs 
a top-notch promotion-salesman not over 45 
years old. Must speak French and/or German 
fluently and have shoe production experience. 
Payment on base salary plus excellent incen- 
tive; expenses. Your answer strictly confiden- 
tial. Address L-18, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Il. 





Salesman Wanted 


SALESMAN WANTED to handle sole leather 
products for the Finding Trade. State previous 
experience. Commission basis. For full par- 
ticulars write 

L-28, 


c/o Leather and Shoes, 


300 W. Adams St., 
Chicago 6, Ill. 
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Sole Laying Foreman 


WANTED: Foreman for compo sole laying de- 
partment for Mid-western high grade women's 
shoe manufacturer. Please write stating ex- 
perience and salary expected. Also date of 
availability. All information kept strictly 
confidential. Address L-23, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, II. 


. 

Cutting Room Foreman 
TASK LIMITED TO PRODUCTION AND 
QUALITY ONLY ON 1,500 PIECES A DAY 
WOMEN'S WELT SHOES. NOT PATTERN 
WORK OR LEATHER CONTROL. EXCEL- 
LENT OPPORTUNITY FOR SOMEBODY 
WHO IS NOW AN ASSISTANT OR A FORE- 
MAN WHO WOULD LIKE TO ASSOCIATE 
WITH A PROGRESSIVE AND GROWING 
ORGANIZATION. WRITE AIR SPECIAL IN 
CONFIDENCE GIVING PAST EXPERIENCE 
AND FAMILY STATUS. H. W. FRIEDBERG. 
GOLO OF DUNMORE, GOLO PARK, DUN- 
MORE, PA. 








Wanted | 


A MANUFACTURER of various types of light 
leathers has an opening for a young Chemistry 
graduate (B.S. required). The opening men- 
tioned is in the research department of an 
established organization which is enlarging the 
scope of its research both in resinous finishes 
and tanning methods. Experience helpful but 
not required. Address M-2, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Il. 


Technical Sales and 
Development Man 


TO DO SOME laboratory development work 
and demonstrate leather finishes in the Mil- 
waukee, Chicago, and St. Louis area 
Excellent opportunity for future advancement 
to complete charge of this phase of our opera- 
tion. 

Man selected will work directly under General 
Manager. Plant and Laboratory located in 
large Midwestern city 

Address M-3, c/o Leather and Shoes, 300 W 
Adams St., Chicago 6, IIl. 





Representative Wanted 


A WELL ESTABLISHED leather finish manu- 
facturer is looking for a qualified represent- 
ative to cover the West and Middle West. 
Good opportunity for the right man. On com- 
mission basis. State experience. Address M-5, 
c/o Leather and Shoes, 20 Vesey St., New 
York 7, N. Y. 








Laboratory Assistant Wanted 


WELL KNOWN chemical manufacturing com- 
pany requires a laboratory assistant for the 
leather chemicals laboratory in Chicago. Ex- 
cellent opportunities are offered for advance- 
ment. Some knowledge of tannery processing 
and ground work in leather chemistry are 
desirable. Please supply details regarding 
education, experience, salary requirements, and 
references Address M-6, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill. 
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Work Glove Foreman 


POSITION WANTED: Young man with experi- 
ence in work glove manufacturing. Head cut- 
ter, and recently foreman in plant now closing 
Best of references. Willing to relocate if situ 
ation warrants. Address L-30, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, IL. 


Cutting Room Foreman 


Running cutting room 25 years, understands 
upper leather. Can teach help and willing to 
go anywhere if job warrants Address Box 
Y-3, c/o Leather and Shoes, 10 High St., 
Boston 10, Mass. 


Sales or Executive Position 


YOUNG MAN AVAILABLE for sales or execu- 
tive position with upper leather tannery. Has 
college background, 7% years’ experience in 
Production and supervision, leaning to finish 
end, and one year's intensive sales of leather 
Aptitude tests show high in sales and organi- 
zation. Address M-4, c/o Leather and Shoes 
300 W. Adams St., Chicago 6, Ill 


Stitching Room Foreman 


Experienced and capable stitching room man 
available. Best of references. If interested 
apply Box X-7, c/o Leather and Shoes, 10 
High St., Boston 10, Mass. 


SAVE 


innersoles 

Sock Linings ~—m, 
Heel Pads 

Boxtoes 





You will save 35% cementing time. 
Schaefer Cementers completely and 
uniformly latex die-cut pieces of 
leather, cloth, faille, leatherette, fibre 
and paper. 


ASK FOR 10 DAY FREE TRIAL OFFER 
SCHAEFER MACHINE COMPANY, INC. 


69 Carbon Street, Bridgeport, Connecticut 


Tel.: Bridgeport 68-2250; New York City 
LExington 2-2010; Boston ARlington 5-8096 


AGENTS IN PRINOIPAL CITIES 








INDEX TO ADVERTISERS 


Deaths 





Amalgamated Leather Cos., Inc 

American Extract Co. ............... 31 
Andrews-Alderfer Co. ............... 21 
Armour Leather Co. ................ 26 
Armstrong Cork Co., Shoe Prods. Div. 19 
WU TOME SOO, cect base cccereccers 38 


Barkey Importing Co., Inc. .......... 25 
Beckwith Mfg. Co. .................. 20 
Blackhawk Tanners 27 
Borden Co,, The, Casein Div. .... 33 
Boston Machine Works Co. ........ 17 


Carr Leather Co. 32 


oh ss GFE Y Rae atue oe 084 « 33 
Clinton Foods Inc., Corn Processing Div. 31 


Drew, E. F., & Co., Inc. ... 0.2.2.2... 5 
Dyo Chemical Co. .................. 16 


Eagle-Ottawa Leather Co. ........... 32 


General Chem. 
& Dye Corp 


Hadley Bros.-Uhi Co. .... .......... 38 
Hebb Leather Co., Inc. 


Independent Die & Supply Co. ...... 36 
International Salt Co., Inc., The, Ind. Div. 7 
International Ticket Co. . 


Korn Leather Co. ...... 


Lignosol Chemical Ltd. .. 
Los Angeles Tanning Co. 
Lynn Innersole Co. ............ Back Cover 


Mutual Chem. Co. of America 

Ormond Mfg. Co. .................. 
Pepperell Mfg. Co. ...... 

Ross, A. H., & Sons Co. ............ 25 
Schaefer Mchn. Co., Inc. 

Socony-Vacuum Oil Co., Inc., Tanners 

s Div. 

Swoboda, H. & Son, Inc. ............ 35 
MMT Ses cae eA awe 28 


United Shoe Machinery Corp...10, 15 & 22 


White & Hodges, Inc. .............. 24 
Wilner Wood Products Co. ......... 36 
Wisconsin Leather Co. .............. 35 





EYELETS 





THE BEST IN EYELETS AND 
EYELET SETTING MACHINES 








ATLAS TACK CORP. 


FAIRHAVEN, MASS. 











CEMENTS and 


FINISHES \HADLEY’S 


HAB-U-CO CEMENTS 
(Solvent Type) 
HAD-U-TEX CEMENTS 
Latex Type) 
HAB-U-CO “HOT-GRIP" 
New Thermoplastic Adhesive Cement 

HAB-U-GLO EDGE INKS 
for Leather or Composition Soles 


Since 1919 


HADLEY BROS.-UHL COMPANY 
514 CALVARY AVENUE, ST. LOUIS 15, MO. 


by 


BOTTOM FINISHES 
for Leather and Composition Soles 


UPPER LEATHER FINISHES 
GEM DUCK 


SPREADER COMPOUNDS 
(Latex and Solvent Type) 
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George S. Neagley 


. . . 83, veteran shoe man, died Nov. 
25 in Harrisburg, Pa. Neagley retired 
five years ago after having been man- 
ager of a G. R. Kinney Shoe Store at 
Wilmington, Del., and for some years 
an assistant manager of the company’s 
Harrisburg warehouse. He is survived 
by a brother, N. Edward Neagley of 
Millersburg, Pa. 


Leonard M. Borowski, Sr. 


... 50, inventory manager of Albert 
Trostel & Sons Co., died recently at 
Capitol Hospital, Milwaukee, Wis. 
Borowski was a government shoe in- 
spector during World War II. Previ- 
ously he was a leather buyer for the 
Western Leather Co. Survivors are 
his wife, Susan, and a son, Leonard, Jr. 


Harry Melvin Rollins 


. . » 65, foreman of the welt depart- 
ment at Continental Shoe Corp., Ports- 
mouth, N. H., died Nov. 24 at Hug- 
gins Hospital, Wolfeboro, after a brief 
illness. Rollins was a native of Alton, 
N. H., and a member of Winnipesau- 
kee Lodge of Masons in Alton. Sur- 
vivors include his widow, Dorothy; 
two sons, Robert C. and Steven W., 
and Mrs. Gertrude Griffin of Alton 
Bay. 


Henry L. Wood 


... 85, former owner of Gardiner Last 
Co. of Lynn, died recently. Born in 
Worcester and a resident of Lynn for 
57 years, Wood was past master of Mt. 
Carmel Masonic Lodge and a member 
of Sutton Royal Arch Chapter, Zebu- 
lun Council and Aleppo Temple of 
Boston. Surviving are a stepdaughter, 
Mrs. Harold Anderson; four grand- 
children and one great-grandchild. 


Saul Spiegel 
... 52, president of Reliance Tanning 
Company, died recently of a heart at- 
tack in his home at 159 Eastern Park- 
way, Brooklyn, New York. Spiegel, 
one of the founders of the Ethel Spie- 
gel Welfare League, which maintains 3 
camp for cardiac children, was a mem- 
ber of the Commodity Exchange. He 
is survived by his widow, Mrs. Ruth 
L. Spiegel; a son, Mathias L.; his par- 
ents, Mr. and Mrs. Simon Spiegel; a 
sister, Mrs. Sylvia Greenhut, and two 
brothers, Emanuel H. and Arthur 
Spiegel. 
(Other Deaths on Page 25) 
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Mutual 
Chromium Chemicals 


Youll be making the right move when you specify Mutual’s Koreon or Sodium 
Bichromate. 
Mutual moved a jump ahead two years ago when they opened an entirely new 
plant, incorporating the most modern technological advances to supply American industry 
with Chromium Chemicals. 
Mutual’s foresighted planning for the future has enabled the tanners of this country to 
feel confident their requirements of Chromium Chemicals will be met. 
Make your move now... order Mutual's Koreon or Bichromate today . . . 


stocks carried in major consuming centers. 


Mutual Chemical Company of America 
270 Madison Avenue, New York 16, New York 


Plants: Baltimore and Jersey City 
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